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ABSTRACT
A very important position that enterprises are acting in the environment, natural environment, market, government regulation and
environmental interested party. In this main purpose of research, how to influence enterprise’s competition advantage in the green
innovation technologies. To understand that domestic enterprises are under paying attention to the basic idea of environmental
protection, could we creating enterprise's competition advantage. About high pollution and highly energy-consuming industry are
sampling to production and manufacture process to the manufacturing industry of Taiwan, regard to environmental protection
executive as the target , this study choose the Clustering Analysis, Factor Analysis, Regression and Multiple Linear Regression
Analysis etc., carry on the hypothesis to verify. The research results indicated: Firstly, different industry would be influenced the type
of enterprise's environmental protection tactics, ISO14001,0HSAS18001 and no test’ s industry, that they have not significant
influence on corprate’ s environmental strategies. ;Secondly, different industry' would be influenced the green innovation
technologies, 1ISO14001 and OHSAS18001,that they have not significant influence on the green innovation technologies.; Thirdly,
the positive attitude to response and think pollution prevents technology would be solved the production manufacture process in the
pollution best way; Fourthly, enterprises think that adopting conduct pollution could be promoted the competitive advantage at
present; To sum up, it is the key that to adopt the interaction type of competitive advantage’ s environmental protection tactics.

Keywords : Corporate’ s Environmental Strategies Green Innovation Technologies Competitive Advantage ; taiwan
Table of Contents

CO0O0oOOoOooOOoDowicooOovODOOviDoviiDOviiOOO xOOOxiODOO OO DOOOOQOoOoOo1100
goobgz20000000300b 0b00b 400000000 SbO0ObDO0ObDO0DOO0ODLODOODOODeOO
goodboobobobobtbonobgboobob1s00ob obobbo0o2b00oobobb 2r0ob0 bOon
godboboobob 2000 0b00bo0obo0booboo bbb obuoiboooboosebgn
gooobg3yrgbo ooboorygbg bgbooboboooobobooboYuboboobooooboooo
gb 42000 000000000004 000 000000O00D0O0O04 00O 0ODOD0OODOODSOOO OO
gboo0s000 000000s0000b00b0b0oooboosrT0bo bobboOobDOosubunoeond 66
oo 01100000 3021000000000 70220000000000000 6023000000000
70240000000000000 190310000 2903200003000 01-100000000OO0O1
01-20000000000000000DO0O0DO 402100000000000 022000000000 802-3
ooooboobob240000000D0O0O W00O25000000 12026000000000000 1302-700
ooooboobOo 1402800 000000000O0 7029000000000 1902100 00000000O 22
0211000000000 2202120 00000000 2302-1300000000 230214000000 2402-15
dooobooboboboboo 280310000000 00bD0o0obOoOb0 30320000 00DOOD 310330
ooooboobobobobooobono 803400000 0oboobobooobOoUobUoboo »Ugss00ngon
oooobobooooo 036 ogbonooooobooboboono 3so3-roboooo3sU4100000000
ob0b4004-2000000000004104300000000000O044 04400000000 0DODODOO
4604500000000000O00000DO00O0O0O0470460000000O0000ODO0OLOODODODOOO 49
U4-70000000O052048000000000000000DO0DOOODOS3049000000O0O0O0O0ODOOO
googbgsd410000000000000DO0O0O0O0ODO 504110000000 56

REFERENCES
O00bo0O01ogooogosnboogooooobboooooogob4ednDoe-180 20000008 OOOODOOODOO

oooooooooooobboooboooobo0oooboOoooyoboUuoossDoooooboooo:oooD40bo0OO0n
goeooooooboobobobobooobooobooboboboboobooooooboosbooobooobosooooboobooooon



gooOoOoOoOoOoO0-0OO0O0O0O0OO0O0OCOOOOOOCOOOOOOOOOOOOOOOOOEIUIOOOOG2UUIODOOOOOOOO
O000O0O0O0O0O0O0O0O0OO0OOODO127-1450 7000 00000008UIDODODOOOOOOOOOOOO:ODO1000CO0COCOO
O000O0O0O0O0OOOOOsOOO30OOs37-5650 80000009 OIDONDONDODONDONDODOONDOONDONOODONDOOO-O0OoOooOoOoOO
000000000000 0O0O0O0O0O00O0O0O0O0OOMIUUDUDDMIDIDNNNNNNNNODNDONNDODNDOODUoOoOog
0000000000000 DO 1000000000000 0OeI I DI NNNNNNNNNNDNNNNNODOoOOoong2
O001000179-2050 110 00000000080 00000000O0O0OOOOOOOOOOOOOOOOOOOOOT7-980 12
go000O0s 00000000000 0O0O0ODOO0ODODODODODOOGBOOO4D0OD26-420 WBDOOODOOOOOOODOODO88ONO
000000000-00000000000000O00OD400D01000DM47-1740 14000000800 0O0O0O0OOOOOOOO
0000000000000 000000D000D 1000000870 0000000000000 000000O00000O0
1600000083021 000000000000 1700000800000000O00DOO0ODOOODODOO0ODOOL3-160 180000
oos7r00O00OO0OOOOOOOOOOOOOOOOO21000100005s3-580 1900000080 0O0O0O0-000O0O0O00O0OO
OO00OO00OOOOOOOO0210001000018-200 2000 00008UIO0D0O0OOOOOOOO0OO0OOOO0OOOO0O00O0100
0100049760 210 0000000009000 O0OO0OOOOOOOOOOOOOOOOOOOOODOOO:LisrelOdOOnO
OO00O0OC0OO0O120000000e633-6740 220000 00000%000000000O0: 000000000000 OO:DoOoOO
00 2300000ooooeoiioooooooon:oo000000000000: 0000000 24000000091000000
go0OoOoOoOoOoOoOoOoOoOOOOOOCOOCOOCOOCOOCOOCOOObO OOOOOO 1. Aragon-Correa, J. A. (1998), Strategic
Proactivity and Firm Approach to the Natural Environment, Academy of Management Journal, 41(5), pp.556-567. 2. Azzone, G.. Bertele, U. and
Noci, G.. (1997), At least we are creating environmental strategies which work. Long Range Planning, 30(4), pp. 562-571. 3. Berry, M. A. and
Rondinelli, D. A. (1998), Proactive corporate environmental management: a new industrial revolution, Academy of Mnagement Executive, 12(2),
pp.38-50. 4. Brezet, H. and van Hemel, C. (1997),” ECODESING-A Promising Approach to Sustainable production and Consumption” United
Nation Environment Programme, Paris, France. 5. Brockhoff, K., Chakrabarti, A. K. and Kirchgeorg, M. (1999), Corporate strategies in
environmental management, Research Technology Management, 42(4), pp.26-30. 6. Burtscher, A. (1994), Changing needs and attitudes towards
the environment, Journal of Cleaner Production, 2(3-4), pp.229. 7. Coddington, W. (1993), Environmental Marketing : Positive Strategies for
Reaching the Green Consumer, New York : McGraw-Hill, pp.17. 8. Fischer, K. and Schot, J. (1993), Environmental Strategies for Industry,
Washington, D. C.: Island Press. 9. Hart, S. L. (1997), Beyond Greening :Strategies for a Sustainable World, Harvard Business Review,
January-February, pp67-76. 10. Hunt, C. B. and Auster, E. R. (1990), Proactive Environmental Management? Avoiding the Toxic Trap", Sloan
Management Review, 31, 7-18. 11. Hutchinson, C. (1992), Corporate Strategy and the Environment, Long Rang Planning, 31, pp.9-21. 12.
Klassen, R. D. and Whybark, D. C. (1999), "The Impact of Environmental Technologies on Manufacturing Performance”, Academy of
Management Journal, 42(6), 599-615. 13. Peattie, K. and Ratnayaka, M. (1992), Responding to the green movement, Industrial Marketing
Management, 21, pp.103-110. 14. Rondinelli, D. A. and Vastag, G.. (1996), International environmental standards and corporate policies-an
integrative framework. California Management Review, 39(1), pp. 106-122. 15. Reinhardt, F. L. and Vietor, R. H. K. (1996), Business
Management and the Natural Environment, Ohio, South-Western College Pub. 16. Schrama, G..J.I. (1997), Corporate Evironmental Strategy and
Responsiveness to External Stakeholders, paper presented at the Hansen. 17. Shrivastava, Paul, (1995), Environmental technologies and
competitive advantage, Strategic Management Journal, 16, pp.183-200. 18. Slater, J and Angel, I. T. (2000), The impact and implications of
environmentally linked strategies on competitive advantage: a study of Malaysian companies, Journal of Business Research, 47(1), pp.75-89. 19.
Steger, U. (1993), "The Greening of the Board Room: How German Companies are Dealing with Environmental Issues”, in Fischer, Kurt and
Schot, Johan eds., Environmental Strategies for Industry, Washington, D.C.: Island Press, pp.147-166. 20. Taylor, S. R. (1992), "Green
Management: The Next Competitive Weapon", Future,September, 669- 678. 21. Van Wassenhove, J. C. and Corbett, C. (1991), How green is
your manufacturing strategy?, INSEAD R&D. Working Paper NO.91/50/TM/SM. 22. Winsemius, P. and Guntram, U. (1990), "Responding to
the Environmental Challenge", Business Horizons, 35(2), 12-20. 23. Winsemius, P. and Guntram, U. (1990), Responding to the Environmental
Challenge, Business Horizons, 35(2), pp.12-20. 24. Winn, S. F. and Roome, N. J. (1993), R & D Management Response to the Environment
Current Theory and Implications to Practice and Research, R & D Management Review, 23(2), pp.147-160.



