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ABSTRACT

The business environment is changing fast, due to the high development of informantion technology, the raising of consumer

consciousness, the tread of globalize and the innovation of enterprise operating. All of these make service quality to be more and

more important. Originally, to establish proforesional”customer Service Center” were from some companies which make

consume products in Taiwan. During the time about 1985, many enterprises especial the internation trade company facing serious

competitive situation, they realized that the customer services was the very important tool to obtained the purchasing orders. The

Customer Service Center is the closest part to contact the customers to win new customer, hold the old customer and implement

mutual communication with customers.By the Customer Service Center, the enterprise can more focus on the activities of service, it

’s the best way that lead the enterprises to understand the situation of market and keep the customer relationship. The study will

apply to the GAO Model by five dimensions: Product and Service quality, Customer satisfaction, Quality Systems and Employee

involvement, Organization benefits, Competitive .We send quesionaire to tree defferent type companies in order to approve the

adequacy. Consequently, we found that in organization benefits dimension (include three index: the cost, the floating ratio of

employees and the employees satisfaction), all of these three industries do not implement it well. In general, Customer Service Center

should try to increase diversification to make more benefit for enterprise.
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