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ABSTRACT
According to the statistics made by Industrial Development Bureau, MOEA in 2003 that there are more than 20 e-marketplaces in
Taiwan with about NT$120 Billion of transaction amount and NT$4 Billion of business income yearly. It' s estimated that the
number of e-marketplace will reach to 70 with about NT$450 Billion of transaction amount and NT$15 Billion of business income
yearly in 2005. In addition, since the information for both buyer and seller is not symmetrical that the consignment rate for real
estate industry in Taiwan comparing with the same of UK, the US and other western countries is apparently inferior; if the real
estate industry entering e-marketplace, it' s possible to have transparent information, further attract more customers to trade with
real estate industry. This study adopts case study as study strategy and then the talking interview among un-standard interviewing
methods, with structured way, the interviewer first formulates the themes for interview, and the interviewees answer the questions.
The interviewing result will proceed to feasibility analysis and by which clarify the factors that real estate industry considered while
entering the e-marketplace, and then provide suggestions. Trough analysis, the real estate industry has enough base to stride the filed
of e-marketplace already in terms of technique, and all interviewees expressed the necessity of entering e-marketplace, however, in
terms of practices, till now there is no e-marketplace due to no reliance upon the group forming e-marketplace.
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