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ABSTRACT

Taiwan’s WTO entry presents domestic automotive enterprises with huge pressures from liberalization and internationalization.

Accordingly, ARTC is upholding the principles of Impartiality, Technology and Service, providing advanced testing technologies

and knowledge to assist the government in good vehicle management and providing a basis for enhancing the global competitiveness

of the domestic automotive industry. This research focuses on the discussion of the primary missions of ARTC, according to its

founding objective and the demands of the automotive industry, are as follows. First: to propose standards and execute regulations

for vehicles and components, as committed to, by the Ministry of Transportation and Communications and other governmental

authorities. Second: to assist with upgrading technology, developing key components, and training highly competent professionals in

accordance with automotive industry development policy. Third: to provide enterprises with product testing, product improvement

and technical consulting. Fourth: to establish cooperative relationships with international certification organizations to offer product

certification services to enterprises. Decades of development have allowed the Taiwan automotive industry to develop its

manufacturing and marketing abilities to a higher level. ARTC is dedicated to accelerating the staff training, developing relevant

technologies, and cooperating with governmental authorities, academics and enterprises. Upon the completion of the Chang-Bin

permanent laboratories and proving ground, ARTC will be able to provide further research and testing resources, giving an

additional boost to the global competitiveness of the Taiwan automotive industry, and helping it march onto the world stage.
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