Jobodobboobouobobooouobobooood
goougon

E-mail: 9416087 @mail.dyu.edu.tw

g
gbooobgoobooboboobooboobooooboobooboobobboboobooboobobo
gooobgoobobbob oboobooobooboobooboobooboobuoobooboboobOooboon
gooobooboboboboobooboobooboobooboo oooboblboboobooboobooboo
gboobooboboboobooboobooboobooboobobz2b0obooboobooboOoboboobooon
goooboobooobobooboobooobosobobooobooboobobbooboobooboooboo o
goooboobooboboobooboobooboboobooboobobboboobooboobobobo

goo:gobgoboobboob,oobgo,0cboboo

oo
D000 OO0 OOO oo O OO0 e ivOOoOo
L e VIO D e VIO D e viid O
L s IX O OO e XL OO e 1110
O00000 e 1120000 e 4130000 e 5140
OO0 e, 62. 0000 e 721000000 e 722
O0000000 e 1723000000000 0 e 283.000
L s {0 04 I I S 3032000000 i vereeiereeeens 31330
I I I O 40350000 i eeseanens 434.00
O O e I RS 44420000000 iiiicieieeeeeeeseseseeees 454.3
OO000 ke 50440000000000000 v 554,50
L e ST T I R 61 5.1 00 oo 6152000
L e 66 5.3 0000 i 68540 00000 i 69000
L e TO O D i 79

0000 1ECO0OO0O (0010 0i-mode0 00D O0OODOOODOOOOO 2000 1990 0000OsSPSsSOODOOOOODOOO
O00o0oO0O0 3000 eoooooooooobooooooooobo0oooooooDo0obDooOo4b00DOOO
(0020 00000C00DOO0ODOO0OOOOOODOOSODOO0O20010000DO00DOOOODODODOODDOOODOOOOO
gboboooooboedbOobz2e0l0 0000000 DOO0OOO0OOODOODOODOODODOOOOOODOODOODOODbOObOOOO
ooooooooorooD @3OoooOooooooooo0oobDo0oooooooD-o0obooOooobOoooDoooo
0000000000008 O000 (e0200C00DOO0O0ODOOOODDOOODOOOOOD OO ODOOOODCOOOO
g-0obobob0oboboboobooboobob0oboboobob 0 0bobz200200000000D0DODOOO—-0000ODO
0000000000 00DO0O00b00O000 1000 @eeoooooooooo0ooboooooD 12000 (eoy)CcoOoO
0000000000000 00DO0O000OO00DODO000CO000O0O000 RBOOO Re3DOODODDOOODOODDOOO
gboobooooo-oboboooooboobob0obobobooobooboobUob 4oooOz0010b 0D B2COB2BOB2ED OO
0000000000 00000:000 1000000000 @oO)DTi-mode0 0 0D0:0000D0DOO0OOOOOODODOOODO
OO0 1w00000PaulMayD D2001000000000000000 17000 (2000000000000000O0O0OOOOOO
goooooooOoOoOoOoO-0O0O0O0O0O00O00O00OO00OO0O0OO0UO0OO0UO0OO0OO0UOD 18000 (REE3OOOOOOOQ
goooOoOoOoOoOoOOOOOOOOOOOOOOOOOOOOOOOOOOOOO00 (R OOOOoOoOoOooOooooo
O00ooo0ooooooobbOoU2e00PPe3-870 20000020000 0000000 DODOODOOOUOODOOOODOOODLDOO
go0oOoOoOoOoOoOoOoOOOOOO 22000 (e0300000O0O0O0Oo0OoOoOoOooOooooOoooooooooooooooog
oo0opo0O 2200002002000 0000000O000DOOO0DO0ODODDODOODOOODOOOOODDOOO0--DOODODOODOOOO
0000000000000 000 23000 (0020000000000 0C0OOOOOO0ODO-ONTT DoMoCol OO Oi-model O



O00OC0OCOO0OO0O0O0OOO0O0OOO0OO 24000 (200300 00000-000000000000O0O00OOO0O0O 25.000 (2003)
goo0oO0oOoOoOoOoOOOOOOOOOOOOOOOOOOOOODOODOODO 26000 (0)DOCOOOOOOOODOOODODOO-
gdo0o0oOoOoOoOOoO0OOOOOOOCOOUbOOOOOOOO 2700002000000 UODOODOUODOLODOLO-ODODOOOO
000000000000 DO0DO0O0O00D00O0 0000 1.Albrecht, K. (1994), “ Customer Value,” Executive Excellence, (September),
14-15. 2.Alice,Devine & Sanna Holmqvist(2001). Mobile Internet Content Providers and their Business Models. Department of Industrial
Engineering and Management. The Royal Institute of Technology 3.Bagonzzi,Richard P.,(1999). “ Goal Setting and Goal Striving in Consumer
Behavior” ,Journal of Marketing,63(special issue),pp.19-32. 4.Bolton, R. N. and J. H. Drew (1991), “ A Multistage Model of Customers"
Assessments of Service Quality and Value,” Journal Of Consumer Research, 17(4), 375-84. 5.Butz, H. E. , and L. D. Goodstein, (1996).

“ Measuring Customer Value: Gaining the Strategic Advantage,” Organizational Dynamics, 24(3), 63-77. 6.Chan Komagan(2001). Extending
eBusiness to the Wireless World, Business, Education and Technology Journal Fall, p10-p13. 7.Clarke , Irvine(2001), “ Emerging value
propositions for M-commerce” Journal of Business Strategies, Vol.18, Iss.2, pp133-148. 8.David Simchi-Livi, Philip Kaminsky and Edith
Simchi-Levi, (2000), Designing and managing the supply chain:concepts,strategies,and case studies. 9.Elie,Bensaci & Fuad Husein & Andreas
Gausrab(2001). Mobile Commerce-A Service Provider’ s Business Model. University Ottawa. 10.Erevelles, S., Srinivasan, S. & Rangel, S. (2003).
Consumer satisfaction for internet service providers: An analysis of underlying processes. Information Technology and Management, 4 (January),
69-89 11.Falk, Muller Veerse (2000). “ Mobile Commerce Report” . Dularcher Research. 12.Flint, Woodruff & Gardial (1997), “ Customer
Value Change in Industrial Marketing Relationships: A Call for New Strategies and Research” , Industrial Marketing Management 26,
pp.163-175. 13.Flint & Mentzer [0 20000 , “ Logiticians as marketers: Their role when customers’  desired value changes” , Journal of Business
Logistics, 21, pp.19. 14.Flint & woodruff (2001), “* The Initiators of Changes in Customers’ Desired Value: Results from a Theory Building Study
", Industrial Marketing Management 30, pp.321-337. 15.Flint, Woodruff & Gardial (2002), “ Exploring the Phenomenon of Customers’

Desired Value Change in a Business-to-Business Context” , Journal of Marketing, 66, pp.102. 16.Gale, B. T. (1994), Managing Customer Value,
New York: Free Press. 17.Holbrook, and Elizabeth C. Hirschman, (1982), “* The Experiential Aspects of Consumption: Consumer Fantasies,
Feelings, and Fun, ” Journal of Consumer Research, 9, September: 132-40. 18.Holbrook, Morris B. (1994). “ The nature of Customer Value: An
Axiology of Services in the Consumption Experience” , in R.T. Rust and R. L. Oliver, eds., Service Quality: New Directions in Theory and
Practice, Thousand Oaks, Ca: Sage Publications, pp.21-71. 19.Holbrook, Morris B. (1996). “ Customer Value - A Framework for analysis and
Research” , in K. P. Corfman and J. G. Lynch, Jr. eds., Advances in Consumer Research, 23, Provo, U: Association for Consumer Research,
pp.138-142. 20.Holbrook, Morris B. (1999). “ Introduction to Consumer Value” , in Morris B. Holbrook, eds., Consumer Value: A Framework
for Analysis and Research, Routledge, New York, pp.1-28. 21.Keeney, R.L.(1999), “ The Value of Internet Commerce to the Customer,”
Management Science, 45(4), 533-542. 22.Kotler Philip, (1997), “ Marketing Management: Analysis, Planning,Implementation and Control” , 9th
ed., Prentice-Hall, New York. 23.Narduzzi, E. (2002). Mobile Internet: moving beyond e-business. Business Strategy Review, 13(4), 7-9.
24.Naumann, E. (1995), Creating Customer Value: The Path to Sustainable Competitive Advantage, Cincinnati, OH: Thompson Executive Press.
25.Peter, J. Paul and Olson, Jerry C.,1990,Consumer Behavior and Marketing Strategy, 2nd ed., Homewood, IL: Irwin. 26.Siau, K., Ee-Peng Lim
and Zixing Shen (2001), “ Mobile Commerce: Promises, Challenges, and Research Agenda” , Journal of Database Management, July-Sept 2001.
27.Skiba, Brian, Johnson, Mairi, Dillon, Michael, (2000). “ Moving in Mobile Media Mode” , Lehamn Brothers. 28.Slater, S. F.(1997),

“ Developing a Customer Value-Based Theory of The Firm,” Academy of Marketing Science. Journal, 25(2), 162-67. 29.Slywotzky, A. J. (1996),
Value Migration, Boston: Harvard Business School Press. 30.Strauss, Judy and Raymond FrostC] 20010 ,* E-Marketing” , Upper Saddle River ,
NJ:Prentice Hall. 31.Victor, ikula(2001). Mobile Internet Services in Japan. Erasmus University Rotterdam. Faculty of Economics. 32.Woodruff,
Robert B. (1997), “ Customer Value: The Next Source for Competitive Advantage,” Journal of the Academy of Marketing Science, 25 (2),
139-53. 33.Wyner, G. A. (1998), “ The Many Faces of Customer Value,” Marketing Research, 10(1), 34-35. 34.Zeithaml (1988) ,” Consumer
Perceptions of Price, Quality, and Value: A Means-End Model and Synthesis of Evidence,” Journal of Marketing,52(3), 2-22. 0 0 O O 1.Forrest
Research(2000): http://www.forrester.com 2.1TU: http://www.itu.int/home/index.html 3.NTT DoCoMo: http://www.nttdocomo.com
4.0vum: http://www.ovum.com 5.UMTS: http://www.umts-forum.org 6.0 O O O : http://www.phs.comtw 7.0 0000 O
http://www.ccl.itri.org.tw 8.0 O O O : http://www.cht.com.tw 9.0 0O O O O : http://www.tcc.nettw 10.0 00000 O
http://www.dgt.gov.tw 11.0 0 O O O O : http://www.apbw.com.tw 12.0 O O O : http://www.kgt.com.tw 13.0 0 0 O :
http://www.mobitai.com.tw 14.0 O O O : http://wwwesc.tat.com.tw 15.0 O O : http://www.find.org.tw 16.0 0 0O O :
http://corporate.fetnet.net



