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ABSTRACT

The automobile industry is an important economic index. In the year 2002 Taiwan automobile production has been ranked in the

20th place worldwide, growing 23.9% as compared to the year 2001. Recent years have experienced continuous growth in design,

production, sales and technology that have been highly recognized by parent factory as well as by international division of Labor.

Being limited by market together with the impact exerted by entering WTO, guide a few Taiwan domestic automobile manufactures

are overwhelming expanding overseas territories. Because China is propelling fast in economic development and growth, demanding

in automobile is in large-scale increasing. With the vantage point of close geographic location, large number of Taiwan automobile

manufactures have moved to China. The issue of how to maintain Taiwan’s market competitive capacity with resource availability

is seen to be a big challenge an Taiwan automobile industry in the relationship between Taiwan-China automobile industry for years

to come.
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