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ABSTRACT

The movement of environment protection has been promoted for several years in Europe, America, and Japan. However, the green

issues of marketing are not paid attention until the era of 1970.The present study conduced a survey on the people who had resided

in hotel to investigate if the hotels adopted green marketing. Consumers’ decisions on selection of a particular hotel can be affected

by factors of dwelling, such as hotel green marketing practice that would have impact on consumer’s satisfaction. Consequently,

consumers’ willingness of returning may be adversely influenced by hotel lack of environmental concerns. The final result indicated

that firstly, the fee changed is the major concern for consumers to choose a hotel. Secondly, people are generally lack of the

awareness of green marketing for hotels. Thirdly, whether a hotel adopted the green marketing strategy or not, does not affect

consumers’ choice of returning. However, tourists’ awareness and their satisfactory level concerning hotel’s green marketing

activities might affect their willingness of re-visiting the hotel. To sum up, the findings shows that people’s re-visiting behaviors

positively correlate with the degree of awareness about green marketing and the level of satisfaction concerning hotel’s green

marketing activities.
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