A Study on the General Merchandise Store and Chain Convenience Store Consumers
Response for Green Markering

goougon

E-mail: 9415974@mail.dyu.edu.tw

ABSTRACT
Green Marketing is a trend of the world. There are many ways of marketing to promote environmental protection and green
products for governments and enterprises. This study analyzes response for green marketing and degree of implement for green
consumer behavior in the case of General Merchandise Stored GMSO and Chain Convenience Store 0 CVSO Consumers. It
provides a comprehension and reference for publicizing, educating and promoting the green product for government, enterprises,
factory owners and consumers. This study shows the following resultsC] [0 10 In response for green marketing, GMS consumers
have significant differences in sex, job[d CVS consumers have no significant differences. 0 200 In degree of implementing for green
consumer behavior, GMS consumers have significant differences in sex, level of education and living area. There are significant
differences in level of education, job and living area for CVS consumers. [0 300 GMS consumers have higher degree of agreement
than CVS consumers in green marketing. There are no significant differences in green consumer behavior between GMS and CVS
consumers. [ 40 Data analysis of this study reveals, there are no interaction between groups of consumptiond GMS and CVS
O and sex, living areas.
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