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ABSTRACT

In recent years, not only did government put a regular two-days-off weekend into practice, but also they are very enthusiastic about

promoting various kinds of activities in leisure and tourism. As more and more people start to be aware that the promotion of

livelihood level nationwide, the diversification and the function trend of vehicle, and the life style difference have affect their

decision-making on purchasing as a customer role. This study is mainly working on a probe into the life style of young generation

and the effect of decision-making on their first cars' purchase and the main purpose of this study are: (1) to analyze the difference

between personal characteristics and life style, (2) to anatomize the difference between personal characteristics and consumers'

decision-making on first car purchase, (3) to dissect the relationship between personal life style and consumers' decision-making on

first car purchase. The questionnaires are based on the research purpose and the result will be run by the SPSS statistics software to

analyze every specific aspect of data. The research findings are as the following: after analysis from the questionnaires, the result

meets the generation's preference. Thus, we can infer from the result that different personal life styles have influence on customers'

decision-making on first car purchasing. By the same token, the corresponding personal characteristics have different effect on the

result.
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