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ABSTRACT
The E- commerce transaction has the characteristic of breakthrough border. It also reduced distance between the producer and
consumer. For which even subvert the conventional marketing channel. Between the enterprises who use information technology
each other and the network for commercial activity. ThroughO Electronic Data Interchangeld (EDI) and so on, who develops and
integrate up-stream and downstream enterprise''s information, reduces the transaction procedure, and increase whole competitive
ability. However, during the fund flows and information flows in the whole industries, the O E-invoicel occupies the prominent
position. From very important of government administration plan:[0 To drive E- invoice system[] has also become the concrete
measure to develop e- commerce. The Ministry of Finance announces and executest] Experiment Internet transmission uniform
invoice key point[] on November 29,2000. which was our significant index for E-invoice system. The purpose of this research is
analyzing related law and visiting some enterprises who have been using the E-invoice into the E- commerce, this research will
examine the advantage and disadvantage between conventional invoice and the E-invoice . And to see the merits or demerits from
both sides of government and enterprise when they are running the E- commerce by objective & neutral position. It obtains the most
appropriate experience by interview method, then suggest government department for improvement & reference. and also obtains
following conclusions and the suggestionst 1. To establish a fair& safe E-Invoice Data Exchange Hub (or called common platform),
provides each Value-added System who needs the data exchange and the transmission service, and helps government department to
do checking and statistical analyzing. 2. Suggest the government department to span other section and continue to promote
E-invoice system by system & by law.
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