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ABSTRACT

Recently, the local government has been promoting very hard in activity of civil cultural and developed special industry, wish to

bring mass of visits, and increase benefit for local civils, create job opportunities. Which will enhance the civils to recognize and be

proud of Lukang. From the North of Taiwan, Yi-Lan’s “International Children’s Folklore & Folk game Festival ”to the South

of Taiwan, Pingtung’s “Blue Fin Tuna Cultural Festival.” Which were brought famous and economic benefit for them. But the

Dragon-Boat Festival activity in Lukang was the pioneer in Taiwan since twenty-seven years for culture activity. But the others had

overtaken Lukang. So we have to find the problems & solution. We have to study & learn others’ advantage and improve our

disadvantage, then wishing “Lukang culture activity” will be the number one in Taiwan. This thesis will focus “national folkways

activity” and “celebrating Lukang’s Dragon- Boat Festival”since 27 years ago. Using the method of survey and classifying, then

list the most popular, traditional & special characteristic activities in Lukang which were thought by our people. Also will be refererd

for government organizer if they are holding for future similar activities. This thesis also offers suggestions which may help for

Lukang’s cultural tourism industry.
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