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ABSTRACT
O O O Public Constructionsd means all constructions which were set into action by government. For constructing a good mutual
interaction between the government and the people, governments of all levels should strengthen the “ public relations” with the
people during the process of constructing all kinds of public constructions in order to maintain the public interests of the majority
more effectively. In consideration of the demands to know more from the people, the major topics for popularizing public relations
by government were how to communicate policy, how to know public opinions and intentions and how to amend compensations by
the projects. [0 0 The major purposes of this research are as follows: 1.To understand the ideas and the actual practices of the
O public constructions done by the government. 2.To understand public opinions, satisfactory and acceptance [ on the public
constructions. 3.Base on the “ public relations” points of view, to 0 understand the gap between the governmental public
O constructions projects and the demands of common people. At O the mean time address the functioning mechanism of the
O public relations as a reference of governmental public O constructions. 00 O This research is base on case study, assisted by
profound interview (elite interview), questionnaire, and area research on the popular opinion on public constructions. The
conclusions are as follows: Firstly on the open information parts, people has the right to know the truth, thus government should give
them the right of participation by public hearing and press meeting during the stage of pre-planning. Secondly, on the channel of
open communication, the best way is to communicate through mass media. The third is on the communication and negotiation
mechanism, with the aide of experts may convince the mass much easier. The fourth is that the installation of public constructions
should be objective, just and take actions that suit local circumstance, to look after both the environmental justice and social welfare.
The fifth, is the intervene of governmental power, it should be use if encounter resist against the project, however governments of all
levels often hesitate on using coercive power. Therefore, government should face squarely the importance of “ public relations”
integrate new ideas and new thoughts in views of the needs and desires of the people, bring in participation mechanism and use
properly the public relations to accelerate all public constructions.
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