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ABSTRACT

The goal of this study is to explore what does the people of Taichung''s recognition and evaluation of the mayor of Taichung, Hu

Chi-Chang. According to our study, media exposure, political performance, personal literatural achievements, the important issues

and the handling of crisis situations are the concerns for the new voters. The study shows the recognition of the new voting

population, with the exceptions of his personal features, the academic background and experience, and health affairs, Hu

Chi-Chang''s political performance is most impressive to the new voters, and the next concern for the new voters would be the way

he handled the relevant issues and the crisis situations, but the public activities held by city of Taichung and Hu Chi-Chang''s

personal Literatural achievements are very vague in the view of the new voters. Furthermore, most new voting populations evaluate

towards his political performance aren''t all from the mass media, but rather from personal encounters or experiences with the

mayor. There are two ways that new voters recognize Hu Chi-Chang, from the news report and the activity associated with the

media. Hu Chi-Chang''s interactive with the mass media created a vivid image for the new voters. The new voters of the campaign is

not a new idea, but there are not so much research about it. This study is focus on the new voters, and decided two characters: the

gender and permanent residency, to confer the discrepancy of Governor’s impression and evaluation between the characters, and

the result showed that there is no such specific differences.
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