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ABSTRACT
Did Land Administration Department get popular acceptance from the land reform in the past to nowadays the offering of greater
convenience measures to the common people? How do government policies win more acceptances from people through the public
relations? In consideration of the lack of researches relating to public relations of land administration department, this research is
based upon how does land administration department carry out their duty with public relations means. The contents of the research
are as follows: 1.Study the land administrative managers’ acknowledge and conducts on public relations. 2.Study the knowledge of
the land agents toward the public relations conducts of the land administration department of Chang-hua county. 3.Study the
evaluation of the common people in Chang-hua to the public relations conducts of the land administration department of
Chang-hua county. This research includes public affairs provider and public affairs accepters. Public affairs provider means central
and local land administration department. Public affairs accepters mean the land agents and the common people. This research was
conducted by “ document analysis” , “ visiting survey” and“ telephone survey” . The conclusions of this research are as follows:
1.Communication pattern: In the past, land administration department use affairs propaganda as main communication method,
especially face-to-face communication. Latterly they adopt more creative and flexible propaganda, lead the press issues, public
relations of all staff, and crisis prevention, etc. 2.Making use of mass media: land administration department use tools such as LED
board, engineering vehicles, and exhibition hall to provide information. But they use less Television advertisement due to the limit of
budget. The intermedium between land administration department and land agents includes (1) Verbal medium, (2) Text medium,
(3) Internet medium. The communication channels with common people are traditional ways such as announcement boards,
advertisements, public hearing, instruction conference, local village conference, verbal transmission, etc. 3. The conflicts between the
right of work and the measures offering greater convenience to the mass: before providing the measures offering greater convenience
to the mass, land administration department should take into consideration the feeling of inside and outside public relations objects
and also the right of survival for the land agents. 4. The public relations conducts of the land administration department need to be
reinforced: although the enhancement service quality of Chang-hua land administration department is appreciated by majority of
inhabitants, however according to phone interviews, only several items get more than 60% of “ satisfied” and*“ very satisfied”
positive approval. 5. The good image construction of the land administration department: the land administration department of
Chang-hua took reforms on the communication method and proceeded several public relations conducts under the authorization of
highest manager level, and thus further the good relations between the land administration department, land agents and the
common people. This research suggests: 1.Be a “ land affairs problem resolver.” to the land affairs acceptees; 2.Be a“ undertaking
partner” and*“ statutes counselor.” to the land agent; 3.Be a“ best-quality government department” to common people; 4.Be a
“ land affairs professional service provider” to the councilor; 5.Be a“ land affairs professional information provider” to the
media; 6.Be a“ partner and resource provider” to the relating land affairs civil organizations.
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