
Public Relations Strategies of Internet Crisis

徐志豪、姚惠忠

E-mail: 9315892@mail.dyu.edu.tw

ABSTRACT

In a very wide variety of the Internet world, the effectiveness of on —line mass media has reached to our daily lives. On-line mass

media has become the best information-communicated tool. On the other hand, it can easily bring an Internet crisis. Compare with

On-line mass media and ordinary mass media, there are four features of on-line mass media: more personalize, more interactive,

communicate more information and limitless resources than ordinary one. The newest mass media, The Internet Public Relation,

has undergone the different changes for ages, now it has come to maturity. As the enterprises facing the internet cries, they should

use the Public Relation Strategy of Internet Crisis to solve or decrease the damages. The purpose of doing this research is to discuss

how Taiwanese publicists conduct when facing the Internet Crisis and see the Ordinary Crisis Manage System can really control the

damages of the Internet crisis efficiently or not. Also, this will provide publicists with suggestions and principles of planning the

strategy of the Internet Crisis Management.
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