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ABSTRACT
Public Relations (PR) catches the eye of both individuals and organizations in the management field in 21st century. Its priority focus
on communication; and the PR strategy achieves the objectives of PR by identifying the target publics in need of communication,
positioning the identity perception, working out available message strategies and finally communicating through the media which
have been considered as the effective apparatus of communication. The windsurfing has been introduced to Taiwan for around
thirty years, yet seldom known to the public. Besides, the media has long confused the windsurfing with the surfboard, even with the
sailing boat, due to the lack of an accepted or official name for windsurfing; let alone the public. This study is mainly aimed at the
recent development of the windsurfing campaign, trying to find out the frequently used promotion skills and the potential factors that
have hindered the promotion of windsurfing campaign in Taiwan. Further, with the help of the outcome analyzed, the researcher
attempts to construct the implementation principles of PR strategy and gives suggestions. Participant as observer was primarily
adopted as the research method, partly assisted with in-depth interview, for probing the current context of both the promotion
organizations and the individual players’ perception of the windsurfing as well as for realizing the public’ s attitudes toward the
windsurfing, so as to set up the PR strategies suitable for the promotion organizations. The conclusion suggests the windsurfing
promotion organizations establish different organization identities for different target publics over the leadership of being fair,
knowledgeable or educational. Also, the windsurfing promotion organizations should distribute many varied messages through
various media channels, spreading the implications of leisure, fitness, sunshine, speed, excitement, challenge and extreme sports,
which are closely related to the windsurfing. By doing so, the windsurfing promotion organizations will present the sports concept,
friendly and civil, leading the public to surf the sea by windsurfing.
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