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ABSTRACT

Weapon system maintenance outsourcing operation has become the proceed for evaluating military outsourcing marketing strategies

and is now one of the important research topics in the field of defense logistics management. Military science and technology have

limited academic research organization and few literatures reported that studies and analyzes the scope of military outsourcing

strategies. This research applies the analytic hierarchy process (AHP) to collect and analyze domestic and foreign defense contractor

supply and demand data to reseach strategies for how a foreign company can successfully enter the military outsourcing market. This

research also develops a questionnaire to gather analytical concepts and inputs from various experts and specialists to conclude five

(5) strategic assessment criteria issues and nineteen (19) critical success factors (sub-criteria). This empirical case study applies the

AHP based model to select the avionics system, airframe structure system and propulsion system of aircraft weapon system to

provide the optimum criteria for the military outsourcing decision-making process.
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