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ABSTRACT

The book “Brand Child”, published in 2003, has arised our great attention to such a group called, “brand child.” The book has

mentioned that the so-called “Tweens” are the children who were born during 1990~1996. In Taiwan, tweens infer that the

children who born during the R.O.C calendar 79~85 and they are so-called the “8th grade” children. The word, “Tweens’ are

composed of two words, “teens’ and “weens.” The first word, “teens’ is the abbreviation of “teenagers”; and the last one, 

”weens” stands for “weenybopper” which means the children wearing fashionable clothing and attaching to pop music. The

tweens is supposed to be the “little consumer giant”, and their consumer power has increasingly influenced our technology,

brands, currency, and the using of plastic money but hard to measure. The subject of the investigation was focused on the

second-year metropolitan students of Taipei Lin-ko Junior High School by conducting the questionnaire. The reasons that we take

them as our sample are in order to reduce the unnecessary errors causing by the diversity of urban and suburban in different cities,

but also to know and to predict their popularity and conversations. We can know that the typical living ways of Taiwanese young

group, “tweens”, from the questionnaire analysis. The typical living ways of them are that they are sensitive to fashion, impatient,

contradictory, optimistic, promising, and they prefer colony and good at disguising mood. The subject prefers pink series more than

monochromatic series. Moreover, blue and light blue are beloved by the “tweens” of junior high school students, the degree of

their likings are more than 90% degrees.
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