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ABSTRACT

It is very important technique to find the association rule from database transactions about the data mining. What is called

association rule which is to find interrelationship in a database. For the reasons the rule must be meaningful, the rule must be greater

than the threshold of support and confidence. How large the threshold should be? It must be given by an expert usually. And there is

no any normal regulations can be obeyed. So in our research we will try to formulate the threshold by percentile. By this method, we

expect to have more meaningful association rules. In this paper, we define the threshold by the percentile. We assume the percentiles

is depend on mean, skewness, kurtosis and others statistical parameter. We try to use these statistical parameters to find an

experience formula, and use this experience rule may obtain optimal threshold quickly. We expect to find a using meaningfull and

reliable with the experience formula.
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