Jobogobbooboobouobboon
goougon

E-mail: 9314332@mail.dyu.edu.tw

00

0000000000000 0oo00o0o000oo0 0000000000000 0o0oo0Oo0oDooOoooon
0 000000 (Customer Relationship Management, CRMO OO0 00000 O0OO0OO0O0OO0ODOOO0DOODOOOOOODOOO
0000 0000000000000 0O0000000000000D0 00000 00ooo00oo0oooooooOog
00000000 00000000Doo000oo000oo00ooo000 0o0ooooo0oooooooog
000000000000 00000DOo0000oo0000oo000o0oo000o0o0 0oo00oo0oooooooOog
OO00000000000000000O00ODataMiningDdO0OO0OO0O0OO0O0OO0OO0OO0O0ODOOOOOOO0ODOOOOO
0000000000000 0000 0000000000000 oooo00oooo0oooooo oooooog
O0oo0oooooooooooog

ooo0:0bo0boobob0oobooboobo

oo
000 0oo0ooboob0obooo0ooO0oboobO0oDOobOOoU0oOoDbO.iDbOoO0oOO0obOobObOOoDOOoDbOoOn
gopodooOooooo.wvoO0DOO0DOO0O0OOO0OO0bOO00DOO0DOO00OOD0oDOO0DOO00DO.vOODODOODOOODOODO

00D00oO00o00oooboo0D.vioODOooOobOoooOooO0oo0oooo0oOo0o0oDO0o0.OviioOooooo
ocoooooOoooooOoooooO0obwiiooobooooooooo.oooooooooOoob.Ooo0.xooo

OO00000000D00O000D000O0000.00.0xi000 OO e 1000000

O 1000 O00O0 i 2000 OOOO s 3oog
OO0 s 4000 DODD i, 600 ooooO

O OO0 OO0 i, 7000 O0ODQCODataMiningd ....cooveeevvniiecinnne, 9
N OO AO0O0O O0D0O i le00O0 OOQon

O 21000 OO0 O e 21000 D00 00D v, 230
U0 0D000D0O0DO0D0O00 0000000000 i 30000000
O BUOO0DO 0000000 e BUOOO0 000000 e 500
U0 0000000000000 e, 57000 DOOO0 i, 90000

L s 50000 ODO0OD0OOD0 i B0 O O OOt 61
oogon

gbob0:010000b0b0oboboboboobobob0obob bs3300b 199501202100 020000000000000O
000000000000 00D200100 O030HughesAMO OODOOO0OOCOOOOODOOODOOODODOOOOODODOOOD
gbo0oo0oooooboobOobzoe01bo00 D40 0000000000DODODOOOODOODOODOO49100098-10100199701
OO0 0500000000 0000000DOCO00DOO000DODO0OOO0ODD200200 O6OR.S. Swift, 0O0OOODOOOO,00
gooooooooogezeondi.o7oobdboboobooooooobobobobbooooo oo oboboboboo
goz2o0000 O8O Ooboooooooooooboboobooooob—-b0oobobobobbooboobDobDobUobOobOoOoO
0000 ODo00ODObObObOobO0bOOO:Ob0ObOUObDUObO0ObO0ObOobOObOOUDOUObOUDbDUODbDUODbObODbD200000O

gooooo,0ooooobooboobobo:oscuogogooo bobobobobobboobooogD,20010 D11obob o
O00OOOOOOOOOOO:000O0o0O0 oArthurM. Hughesd200100 O120000000000000000O0O0OOOO
O0ooooobbooooooooboobobze22l DO oooooooooooobobooo:ocoggooog obooo
OO0O0O0OOOOOOoOOOOOO200100 O 140 Michael J. Berry,Gordon S. Linoffl D 0 000000 OO0O0OOOOOOOOOOO
OO00OO0OOOOOOOOO0O0OOO0OoOoOoOO2o0010100 O150 Michael J. Berry,Gordon S. Linoff0 00000000 OO0OOOO
O00boo0o0oooo0oooo0oobbo0o o0oooooooDbbob2oe01e00 DO ODOO0DOO0DOODOCRMODOOODO
O00bo0O0ooooooooobboOoooboOogoee0t700 D170 0DOOO0DDOOODOODODOODAHPODOOODODOO O
oboooooooboobozroobobos-220198 0600 D180 0000O0OO0OO0OOOODOOOAHPOOODOODOODO OO



00000000000270000001-18019890700 01900 000000000 0DDOO0D0OOO0OOOOOOOODOOO
0000000000 000000000000 0000000000 0D0200300 O000O0O:010 Armstrong, G. and P. Kolter,

“ Marketing: An Introduction, 5th ed. ” , New Jersey: Prentice Hall, 2000. O 200 Berry, L. L., “ Relationship Marketing” , in Berry, L. L., G. L.
Shostack and G. D. Upah (Eds.), Emerging Perspectives of Services Marketing, Chicago, IL: American Marketing Association, pp.25-28, 1983. 0 3
O Berry, L. L. and A. Parasuraman, “ Marketing Services-Competing Through Quality” , New York: The Free Press, 1991. 00 40 Bolton, R.
N.,“ A Dynamic Model of the Duration of the Customer's Relationship with a Continuous Service Provider: The Role of Satisfaction” ,
Marketing Science, 17 (1), pp.45-65, 1998. 00 500 Copulsky, J. R . and M. J. Wolf, “ Relationship Marketing: Positioning for the Future” , The
Journal of Business Strategy, 11(4), pp.16-20, 1990. (0 600 Fornell, Claes, “ A National Customer Satisfaction Barometer: The Swedish Experience
", Journal of Marketing, 5601 January , pp.6-21, 1992. O 70 Fayyad, M.U. ,“ Data mining and knowledge discovery: Making sense out of
data.” , IEEE Expert, 11(10), 20-25, 1996. 00 80 Han, J., & Kamber, M., “ Data mining: Concepts and techniques.” , San Francisco: Morgan
Kaufmann Publishes, 2001. 00 900 Holbrook, K.B., “ Customer Value-A Framework for Analysis and Research” , Advance in Consumer
Research, Vol.23, pp.138-142,1996. 00 100 Hughes ,A.M., “ Boosting response with RFM” , Marketing Tools, VVol.5,pp.4-10, 1996. (0 1100
Jiawei Han, Jian Pei, and Yiwen Yin. , “ Mining Frequent Patterns without Candidate Generation.” ACM SIGMOD Intl. Conference on
Management of 71 Data, 2000. O 120 J. S. Park, M. S. Chenand P. S. Yu. ,“ An Effective Hash Based Algorithm for Mining Association Rules.
" Proc. of ACM SIGMOD, May 23-25, pp. 175-186, 1995. [0 130 Keaveney, S. M., “ Customer Switching Behavior in Service Industries: An
Exploratory Study” , Journal of Marketing, 59 (April), pp. 71-82, 1995. 00 140 Krzystof, C., Witold, P., & Roman, S.,* Data Mining: Methods
for Knowledge Discovery” . Kluwer Academic Publishers, Boston, 1998. 0 150 Landry, L., “ Relationship Marketing : Hype or Here to Stay” ,
Marketing News , 32(14), p.4, 1998. 00 160 Morgan,R.M. and S. D. Hunt,* The Commitment-Trust Theory of Relationship Marketing” ,
Journal of Marketing, 58 (July), pp.20-38, 1994. 0 170 Mulhern, F.J.,“ Customer Profitability Analysis: Measurement, Concentration, and
Researtch Directions” , Journal of Interactive Marketing, Vol 13,pp.25-40,1999. 00 1800 Olaru, C. & Wehenkel, L.C0 “ Data mining, CAP
Tutorial” , 19-25,1999. 00 190 Parasuraman, A., “ Reflections on Gaining Competitive Advantage Through Customer Value” , Journal of the
Academy of Marketing Science,pp.154-161, February 1997. 0 2000 Peacock, P.R.,“ Data mining in marketing: Part 1. ” , Marketing
Management, 6(4), 818, 1998. 00 210 R. Agrawal, R. Srikant 0 “ Fast Algorithms for Mining Association Rules.” Proc. Of the 20th Very Large
Data Bases (VLDB-94), pp. 487-499,Santiago, Chile, 1994 0 220 R. Agrawal, T. Imielinski, and A. Swami. “ Mining Association Rules between
Sets of Items in Large Databases.” Proc. of ACM SIGMOD, pp.207-216,May 1993. 00 230 Saaty,T.L.,“ Axiomate Foundation of The Analytic
Hierarchy Process” , Management Science,Vol.23, No.7, pp.841-855,1986. (1 24[0 Saaty,T.L.,“ The Analytic Hierarchy Process” , New York:
McGraw Hill Inc.,1980. 0 250 Saaty,T.L. and Kearns, K.P., “ Analytical Planning, Pegramon Press” , New York, 1985 0 2600 S. Brin, R.
Motwani, J. D. Ullman, and S. Tsur. , “ Dynamic itemset counting and implication rules for market basket data.” Proc. of the ACM SIGMOD
Int' | Conf. on Management of Data, 1997. 0 2700 S.J. Yenand A. L. P. Chen. “ An Efficient Approach to Discovering Knowledge from Large
Databases.” Proc. IEEE/ACM International Conference on Parallel and Distributed Information Systems (PDIS), 1996. [0 2800 Teller, A. &
Veloso, M., “ Program evolution for data mining. ” The International Journal of Expert System, 8(3), 213-2361 1995. [0 2900 Woodruff, R.B.

“ Customer Value: The Next Source for Competitive Advantage ” , Journal of The Academy of Marketing Science, VVol.25, pp.139-153, 1997.
0300 Zeithaml, V.A.,“ Consumer Perceptions of Price, Quality, and Value: A Means-End Model and Synthesis of Evidence” , Journal of
Marketing,Vol.52, pp.2-22, 1988. 0J 3100 Attar Software[] http://www.attar.com



