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ABSTRACT

This study applied social ties from sociological to discuss the relationship between the level of the manager trust on the subordinate

and control mechanisms in the organization behavior area. The object of this study is the expatriate manager to China, then

according to the relationship between the director of the parent company and the manager which we talked above is far or near,

separated two social ties: one is person he where based on person to build the personal relationship, and the other is profession tie

where based on the need of professional knowledge to shape interactive relationship. The resultants show that there is significantly

different between the social ties of the expatriate manager on the output control mechanism, that is, owing the profession tie

expatriate manager, for his parent company, will tend to adopt the output control on him, but owing the person tie expatriate

manager, for his parent company, there is no significantly different between the adoption of output control or behavior control on

him. In addition, the level of the parent company manager trust on the expatriate manager to China can not be the moderating

effect on the social ties of expatriate manager to China and control mechanism. We inferred theat there are some cause of above

finding: while parent company manager is selecting expatriate manager to China, high trust level is required; the expatriate manager

to China who don't own the person tie still can win high trust from parent company manager; the level of trust is dynamic changing

with the time; and be resticted by the expatriate manager to China to estimate the level of trust from parent companay manager.
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