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ABSTRACT
In the early, the enterprises of Taiwan investing to Mainland Chain most were traditional manufacture which was labor highly
concentrated. The main reason of them was to use the cheap labor and land in Chain. The Taiwanese firms engaged in
manufacturing or OEM to gain the advantage in cost and to keep the competitive in export. However, with the cases of the
Taiwanese firms investing to Mainland Chain rising in near decade, people can't help considering that this trend might cause the
de-industrialization of Taiwan. Some scholars printed out that the shift of the manufacture of a country is unnecessary causing the
de-industrialization. The most important thing is to progress in the management content of firms to keep the competitive in the
future. Therefore, this study focuses on discussing the relationship between the management content of firms and the firms'
technology innovation activities, and this study also considers the kinds of firms, the age of organizations, and the age of investing to
know more about the progress in the management content of firms. After analysis we find that the firms' technology innovation
activities will really affect the management content of firms, and the most critical things are the innovation of product, the
improvement of the quality of product and manufacture. The kinds of firms, the age of organizations, and the age of investing will
also affect the management content of firms and the firms' technology innovation activities.
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