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ABSTRACT
While people satisfy the demands of quality-life by expanding life space, usage of maps represents a nation’ s ruling domain
gradually. In the world of 21st century, the technological progress, electronic information technology advancement and traffic
convenience enable people to move freely between different spaces, and to understand more precisely which position people are
staying relative to the current space, and to make more efficient exploit of this LBS (Location-Based services). The information of
LBS is based on maps. In these recent years, LBS are applied on automobile market (personal market, corporate hardware,
corporate software, and electronic maps), mass market (personal security and follow-up), telecommunication terminals,and
information terminals. For example, the GPS (global positioning system) provide people more convenience in life, in the USA. Thus,
the E-Map (electronic map) plays a critical role in LBS. Rapidly-changing technology in every day promotes every nation’ s life
environment to change quickly. For adapting to environmental change, enterprises shall adjust organizational structures,review
business operation modes to make proper strategies for achieving the goal of business success. However, new products, and product
life span also shorten because of organizational changes, and ever-transforming consumers’ demands, and various other factors.
While there are many market factors as mentioned above, E-Map enterprises can integrate this business with other relative business
for increasing market niche and can keep on rolling out high-quality or new (technological) products meeting market requirements to
expand market share or profitability and improve business operation efficiency.
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