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ABSTRACT

Chunghua is the hometown of flower, it has flowers'' origin histort and nature condition to grow, beside it have competition

predominance of regional.produce.property network to rectify.create and develop etc. In order to consolidate competition of

floriculture industry, the government of Chunhaua to advance "The plan of National Floricultuer Park in Chunghua"since 2002,

hope to build a county of "National Floricultuer Park to advance produce develop.the quality of life.tourism of floriculture".

Therefore, in the future if all of the plan--"National Floricultuer Park in chunghua"is success or not, it already becomes a popular

subject that peoples and businessman of floriculture care for. The Research range of "National Floricultuer Park in Chunghua" has

five important development item, to make use of examination paper, examined in a groups chairman of flower production and

marketing groups, and assess the effect of plan that advance competitiveness of floriculture industry, gained under conclusion affair

an analysis: First:"Research and Develop centre of floriculture":It is an important factor to effect competitiveness of floriculture

industry, to create and develop of floriculture strain,hope to make use of "Research and Develop centre of floriculture" to create the

floriculture strain that has national competitiveness to satisfy consumers'' requirement of high quality and fresh. Second:"Production

area of floriculture": It is a great benefit to businessman of floriculture that they hope to be provided with planting technology

completely, than setting up specific area and production specific area should be near the existing businessmans'' production area, or

to change a subvention method in place of production specific area. Third:"Exhibit and sell trading center of floriculture":"Exhibit

and sell trading center of floriculture"tende to large scale and multi-function development, to take export trade as the principal thing,

at the same time strengthen ablity of sell and goods fluid, to set up quality of things,by way of "Exhibit and sell trading center of

floriculture" to promote competitiveness. Fourth:"Floriculture Exposition": The generality of production and marketing groups

thinks "National Floricultuer Exposition " don''t application of local businessman of floriculture resources completely, it can''t reallt

help businessman and floriculture industry effectively. Fifth:"The National Botanical Garden" production and marking groups

identification with setting botanical garden roughly, but it should be preserve biophore and application of local resources completely,

and to teach businessman of floriculture this fruitful result, as for botanical garden to be private has some scruple.
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