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ABSTRACT
The study is to discuss the differences in the entrepreneurial development decision factors, problems being faced and the guidance
requirements between the youth and middle age through individual in-depth interviews. The study finds out that the youth
entrepreneurs have fewer health maladies and less often consider the elements of propriety (such as physical and psychological
condition) compared with middle age. This is likely because of the great link between age and one’ s health situation. It is suggested
that middle age should choose a profession which is more suitable for their health situation. In the aspect of personality, there is no
great difference between them. For middle age, in the aspect of entrepreneurial development difficulty in finding a job is the major
reason that they might consider starting a company. However, for the youth, the major reason they start a company is to develop
their personal advantages and job-related experience. It is suggested that middle age should strengthen their professional abilities so
as to enhance their competitive ability, while the youth should make a detailed entrepreneurial development plan. In the aspect of
entrepreneurial development evaluation, middle age evaluate economic elements more, but the youth pay more attention to the
elements of the viiindustry and market. The reason for this difference is that middle age are more conservative and cautious of
economic elements because of their age and the youth are more flexible in and knowledgeable of information collection channels and
methods. Discussing the problems faced in entrepreneurial development, middle age encounter more problems in the insufficiency of
capital with and information, and the disagreement of team concepts while capital alone is the major problem for the youth. In the
aspect of entrepreneurial development guidance requirements, the proportion of those applying the entrepreneurial development
guidance of governments for both groups is relatively low. On the subject of entrepreneurial guidance projects that the governments
should provide, both consider that the government should provide a entrepreneurial development loan plan and relative consultation
services.

Keywords : entrepreneurs, youth, middle age

Table of Contents
o000 oooooo iioooo v
ABSTRACT vid O viii O O ixiii O O
O xiii 0 0 O xvOOOOoOoOoO 11100000
11200000 51300000 131400000
131500000 1500000000 ----mmmmmmmmmmmee 16210000
162200000000 -=---mmmmmmmmmmme- 192210000000 =-mmmmmmmmmmmemmen 282220000000
------------------- 29230000000 --=----—---—-----362.3.10 0000 3723200000
3823300000 442400000000 --mmmmmmmmmmmmmees 492410000000
OO0 —mmmmmmmmmmmemeee 502420 000000 --=mmmmmmmmmmmmem 552500000 55251000000
------------------- 59252000000 6800000000 -------—-—-------7131000 00
713200000 723300000 783400000
793500000 80360000000 --mmmmmmmmmmmme- glodUuoUuoOoDoon
------------------- 82410000000 ----—-------824.1100000 824120000
854.130 0000 924200000000 =---m-mmmmmmmmmmmm 974300000
102000000000 -----mmmmmmmmmmmn 1085.1000 1085.1.10 000000
------------------ 1085120 0000000 ---------—------1105.1.3000 O 11152000000
1125300000 114540000000 -----mmmmmmmmmmmm- 1140000
1155000000 115000000 1180 0
1210000000071 ------mm-mmm-mmmm 12100000000 2 ----m-mmmmmmmemmmm 127 1.A000
127B0O 00 130CcO0O 133D0O0 0O
136 ED OO 138FO OO 1406000

143H0 00 1451000 148J0 00




150 KO OO 1521000 155MO00

156 NO O O 1590000 161PODOO
165QU 001 167RODOO 1695000
171 TO OO 173

REFERENCES

000000 1. 0000000000000000: 00000000002 00000000000000: 0000000000
03.0000000000000,00000000000000 40000000000000000000O0O00O0O0O S.00
Jdddd0o0o00o000oooooooooooDbOboObD OO0l oOoOoe.DODDOOODOOOODODODODOO
go000o0o0o0oooo0 o00oooooooog noooo00ooOoO0o0O0ooOoO00ooDoOo00oooOo0OooDoO ODoooooooo
00000 0OOo000ooO0o00DooO0 Dd0ooo0o0oooO00oDOOoU0O0oDOOoO 8. JobpDooUoboDoooooDDOooooOo—PC
000000 o0o000ooo00ooU00oo0og0ooodoooo .00 Oo0UoDOooDO0oDODOoUoDOODOOooD O
go00o0o0o0ooooogoo0.00000000000O0000D0D00D0DO000DO00 D 00D0DDO00DODDO00DODoOOoOO0D 1.
00000000000 —00000000000000 0000000000000 12.00000000000DOO0000ODOO
00000000 000000000 13.00000000000000000000000000 0000 1400000000
0000000000 00oo0o00o0 000000 o00oooO0 0000000000000 00D0DO00DOO0000O0
000000016 0000000000000:00000000D00C00017.00000000000:000000000000
8. 00000000000000000DO0O00OOO000 0—0O000000000000D00O00D00O00D0DD ODOO000
000000 19.000000000000000000—000000000000D0O00000O0000O0O0O0DO0O0O000O0
0000000000 2.000000000000000000D0O000D0O0O00CO0O0ODOO0ODOOO0OODOOO0 21.000
0000000000 0000000000000 00000000 22.0000000000000000000D0O0000O0O0
0000000000000 23.000000000000000000000-00000 D0D00000000D0DO0O00O00O0OO0
000000 2. 00000000000000000000000000CD0O00D00O000D0ODO0O000 2.00000000
0000000000000 o00oo 00000000000 00o0oo00ooo000oo00 o000 2600000000
00000000 000000000 o000 r. 0000000000000 0ooo00o0oo00 coooooooog
0000000 000000 1. Andrew H, Van de Ven, Roger Hudson, and Dean M .Schroeder (1984), * ' Designing New Business
Startups:Entrepreneurial, Organizational, and Ecological Considerations." * Journal of Management, Vol.10, Nol.1, pp.87-107. 2. Benjamin G,
and L. Philip (1986), “ A Behavioral Model of Entrepreneurial Supply” , Journal of Small Business Management, October, pp.45-53. 3. Cartner,
William. (1985), “ A Conceptual Framework for Describing the Phenomenon of New Venture Creation, “ Academy of Management Review,
v.10, n.4, Oct. , pp.696-706. 4. Churchill, Jr. Gilbert A.(1995), Marketing Research : Methodological Foundations, 6th ed., Fort Worth:Dryden
Press. 5. Cooper, Donald R. & C. William Emory (1995), Business Research Methods, 5th ed., Richard D. Irwin Inc. 6. Cooper, Donald R. & C.
WilliamEmory O, 0000 (1990 00000000 0:00000 7.Edward B. R. (1991), “ Entrepreneurs in High Technology” ,
Oxford University Press. 8. Greenberger, D. B., and Sexton, D. L. (1988), “ An Interactive Model of New Venture Initiation,” Journal of Small
Business Management, Vol 26, No. 3, pp.1-7. 9. Gregg, Gail 198501 , * Woman Entrepreneurs: The Second Generation” , Across the Board,
New York, 220 100, pp. 10-19. 10. Lee-Gosselin, H. & Grise, J. 0 1990 0 ,“ Are women owner-managers challenging our definitions of
entrepreneurship? An in-depth survey” , Journal of Business Ethics, pp. 423-433. 11. Neider, L.[0 19870, “ A preliminary investigation of female
entrepreneurs in Florida” , Journal of Small Business Management, 2500 300 , pp. 22-29. 12. Oscar Hauptman (1986)0 O 0 0 OO0 0O O OO
000000 0D000000DO0DOdpp.122.13. Patrick R Liles (1974), “© Who are the Entrepreneurs ?“ , MSU Business Topics, Winter,
pp.5-14. 14. Patton, D. Moore (1990), “ A Examination of Present Research Strategies of 1990' s” , Journal of Business Ethics, VVol.9,
pp.275-281. 15. Pellegrino, E. T. & Reece, B. L.00 198200, “ Perceived formative and operational problems encountered by female entrepreneurs
in retail and service firms” , Journal of Small Business Management, April, pp. 15-24. 16. Powell, D. James, and Bimmerle, F. Cahrles (1980), “* A
Model of Entreperneurship: Moving Toward Precision and Complexity,” Journal of Small Business Management, VVol.8, Issue 1, pp. 33-37. 17.
Ray M.S., and L.K. (1986), " ' The Success of Male and Female Entrepreneurs’ * , New York:Praeger Publisher,pp.147-162. 18. Stancill,
McNeil, James, “ Realistic Criteria for Judging New Ventures,” Harvard Business Review, Vol 59, Issue 6, 1981, pp. 62-72. 19. Stoner, C. R.,
and Hartman R. I., and Arora R. 0 199000 ,Dwork — home role conflict in female owners of small business : An exploratory study, Journal of
Small Business Managament, 2801 100 ,pp.30-38. 20. Stoner, C. R.and Hartman R. I. and Arora R.[0 19900 ,Differences between female
entrepreneurs and female professional managers, Midwest Business Administration Associationt , pp.41-48. 21. Webster’ s Third New
International Dictionary, Chicago; Merriam Co., 1961. 22. Wilkin, P.H., “ Entrepreneurship: A Comparative and Historical Study, ” Norwood,
N.J.: Ablex Publishing C., 1979,pp.280. 23. Yin, R. K, Case Study Research—Design and Methods, 2th ed. 24. 20. Zikmund, Willam G.(1994),
Business Research Methods, 4th Ed, Fort Worth: Dryden press.



