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Health Examination Product as Exam
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ABSTRACT
The issue of health maintenance becomes very important in the present multi-life style. How to maintain, develop and establish the
correct health value and life custom is one of essential learning courses in new century of health maintenance. Of course, the supply
of proper health maintenance products enables people to establish healthy life style and to develop personal health maintenance
custom. The health maintenance products in the market can’ t fulfill and satisfy costumers’ physical and psychological needs
under the fast development of health consciousness. Therefore, it is a responsibility for designers to design and develop more
complete health maintenance products to meet the needs of multi-life style for people. Through the design research and development
of health maintenance products in this paper, product creative design and life style form a good interactive relationship. As a result,
the innovative health products not only satisfy users’ needs but also promote the concept of health management. This study focuses
on health maintenance issue through the analysis of products and consumers’ interaction. The study tries to understand the factors
from both healthy life style aspects and users’ needs of health maintenance products as well. Finally, this study provides a health
maintenance product for health management and life needs.
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