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ABSTRACT
The factors that influence consumer behavior are culture, social, personal and psychology. In order to understand and get more
information about consumer behavior, we can discuss consumer behavior from different influence factor. The purpose of this study
was to examine the influence of consumer behavior by social status and vacation lifestyle. A convenience sample of 443 traveler in
Ken-ting area during March and April in 2002.A total of 420 valid sample was used. We obtained 4 vacation life style dimensions
(Homebody, Weekend, Social, High Class) from a set of 12 items by confirmatory factor analysis. The test of reliability of latent
variable shows good internal consistent. An analysis with LISREL on the relationships among social status, vacation lifestyle and
consumer behavior shows the model of fit was acceptable. The findings were as follows: 1.The relationship of the tourist's social
status and the expense of accommodation were positive. 2. Tourist's asocial status higher and its' vacation lifestyle style preferences to
High Class, not preferences to Social. 3. The tourist's vacation life style dimensions can successfully explain the travel frequency and
the expense on accommodation. The relationship of the High Class vacation life style and the expense of accommodation were
positive. The relationship of the Social vacation life style and the expense of accommodation were negative. The relationship of the
Homebody vacation life style and the expense of accommodation were positive. 4.Social status and vacation lifestyle would effects
the consumer behavior.
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