Visitors' Motivation, Art Life Styles, and Leisure Experience at Art Displays/Activities of
Railway Warehouses[] The Anal

goougon

E-mail: 9226629@mail.dyu.edu.tw

ABSTRACT
The main purpose of this study was to understand the visitors' motivation, art life styles, and leisure experience, especially the
different relationships between two staples among these three variables at Art displays/activities of railway warehouses. Purposive
sampling method was used to collect data in this study. 320 questionnaires are sent, and 274 of them are effective. Descriptive
statistics, reliability analysis, t-test, one-way ANOVA and Pearson product-moment correlation were utilized to analyze data. The
result of analysis is listed as follows. 1. The profiles of subjects : (1) The most of visitors investigated were female, university graduated,
and had ever learned art courses. The average age was 30 years old. As to the occupation, most of the respondents were students.
The personal monthly income was under NT20,000. (2)In the motivation, "artphilous™" dimension scored the highest. (3)In the leisure
experience, "perceived freedom" dimension scored the highest. (4)In the art life styles, "assent to generalize art activities” dimension
scored the highest. 2. The findings of the study show that: (1) The sex, age, education, and art background in the motivation and
leisure experience were significantly different. (2)The relationship between art life styles and motivation is positive. (3)The
relationship between art life styles and leisure experience is positive. (4)The relationship between motivation and leisure experience is
positive.
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