bbb boobuobob oo oobuobobooon
od

goougon

E-mail: 9226629@mail.dyu.edu.tw

g
gbooobgoobooboobobooboobooboooobooboobooboboboboobooboobobo
b oboobooboboobooboboboobooboobo3zboobooboz7a0b0obo0obOo0oDOon
OO000000000OOt00DooO00OooOoOddscheffetd00O00OO0OPearsond 000000000 OO0OOOOOO
010000000 UubOoO0oo0o0obo0ooooboooobobOOoooDobooo3uboooobooog
googopogzoo0oi 00 DUOOUODOObOODODODOUOOUODO @®UDODOUOOODUOOOODODO (4
ooooboobooooobooogooobooooDobo 20000 (YWooboooobobooooDoboooag
ooodbooo0o0obOOoboU0ooO0bOU0 @uboboobooboUoboOobDoboOooDOobo QUboboooooDbo
ooooboobooooob gwoooboooooDobooogobooooo DboboooOobUobooobDoboooag
ooooboooboobgooobooboo

ooo0:0bo0obo0obobbobooobooboobo

(BN
OO0 OO oot 1000 U0 O OO0 e 1000 0bOon
.................................................. 30000000 e AA 00 0 OO 0O O
.................................................. 6000 0000 i, 000 0 OO O OO
.................................................. 70000000 v 130 00 OO OO OO
.................................................. 170000000 i), 20 000 OO OOODOOO
.......................................... 25000 0000 v, 26 000 0O O DOODO0O
.................................................. 26000 0000000000 w27 000 00000 O0O00O0O
.......................................... 1000000000 e, 32 0 00 00 OO
.................................................. BOOO0O0DO00O0 e300 0 0 00O O
.................................................. 40000 00000 wiivvvviviiviviviivii,09 000 0000 0O
.................................................. 50000 0000 w640 00 OO0 OO
.................................................. 20000 e 0 0 0 0 0 0 O
.......................................................... SOO00O0O0O0 v (8 0 0 0 0 O O
.......................................................... goib ObObgsouUuliubooboobooobooobon.............810000
0000000000000 0O0D0000000 i 2000 b0bO0O0ObOoOobOoobOobDoobooob
OO0 e 83
gogn

000000 1L.000000@0)000000000000000000202831020000(2002000000000000
0000000-0000000000000000000000000003.0000(00)00000000000000000
000000000000000040000(00)00000000000-000000000000000000000000
00000000190470 5.0000(1996)0000000000000000000000000000000C00000000
000006 0000(1990000000000000000000000000000000000000 7.0000/(1992)
OsSPSs/PC+000000000000:0000000 8 0000(00000000000000ADSLOOO0O00000000
000000000000000000000090000319940000000000:00010.0000(00200000000
00000:00011.0000@002000000000Spal 0000000000000000000000000012.000
00 (1998)0 (P. Kotler 0 0)0 000 0000:000 13. 0000 O (1996)0 (G. Bammel & L. L. Burrus-Bammel 0 0)0 0000000
000:0000000 14.0000(2000)0(G. Godbey 1 0)J 000000000 0:00000000 150000 0(1993)0 (M.
Csikszentmihalyi 0 0) 0 00 00000000:00000 16 000019970 00000000:000 17.0000(00)0000



go0oOoOoOoOoOoOoOoOoOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOO 18.00000((2000 (E.
Hoffman 00 )0 0000000000 O0: 0000000000 00O00O0O0OCD 1900000020 0000O0O0OOOOOOGg
g0o00oO0OO0OO0OOOOOOOOOO0ObD 20.0000(ROOUIODOIOIODODODODODODOOOOOO-0000O0OOOOOOOOOOO
00000 21.0000(001) 0000000000000 000000000U0O0UO0UOUOUOOOD 2200001991000
go00o0oO0oO0oO0OoO0OO0OO0OO0OOOO0OO0O0OO0OO0OO0OO0OO0OO0OO0OO0O0 B8.0000RYUULOOLOOLOODODOOOOD—-00OOOOOOO
O0000O0O0O00O00O00O0O0O0O0O0O0O0OO0OD 24.00000003199)0A.H MaslowD D) DOODOOOOODO:000O00OOO
00000 25.00000199)0 00 000000:000002.00000000000@00)CO0O0O0O0O0O0O0O0O0O0O0O0O0O0O
O000001301-250 27. 0000002000000 00000000000000O00OOOODOOOOOOOOOOOOOOO0
00000 28. 000000000 000000000000 000000000000000000O0O0O0O0O0O0OOOOO0O0O0
0000000 2.0000@o0)ICO0OO0D0ODOO0OO0OO0OO0OO0ODOODO0ODOOO0OO0OOODOODOODOODOO0OOO 30.00
OO0O0C@EocooODOODOODOOOODOODOODOODOODOODOODOODOODOOOODOOD?260118-1230 31. 0000200200000
gooOoOoOoOoOoOOOOOOOOOOOOOOOOOOOOOOOO 2000001970 R. TrancikOO)OOOOOOOOO
goOoOoOoOoOOO:DOoOoOoOss.ooob@essooOooOoOoOoOoOoOoOOoOoDOODOOODODODOODOOODODODOOOOOOOO
34.00000(199)0 (R.J.Best&D. . Hawkins D 0 )0 OO0 O0OOOOOO:000 000OOO 1. Bammel, G., & Burrus-Bammel, L.
L. (1992). Leisure and human behavior (2nd ed.). Dubuque, I1A: Wm. C. Brown Publishers. 2. Best, R. J., & Hawkins, D. I. (1986). Consumer
behavior: Implications for marketing strategy (3rd ed.). Plano:Business Publication. 3. Csikszentmihalyi, M. (1990). Flow-The psychology of optimal
experience. New York: Harper & Row. 4. Engle, J. F., Blackwell, R. D., & Kollat, D. (1978). Consumer behavior (2nd ed.). New York: Holt,
Rinehart and Winston. 5. Godbey, G. (1994). Leisure in your life: An exploration. State College, PA: Venture Publishing. 6. Henderson, K. A.,
Bialeschki, M. D., Shaw, S. M., & Freisinger, V. J. (1996). Both gains and gaps: Feminist perspectives on women'’s leisure. State College, PA:
Venture Publishing. 7. Hoffman, E. (1999). The right to be human: A biography of Abraham Maslow. New York:Mcgraw-Hill. 8. I1so-Ahola, S. E.
(1980). The social psychology of leisure and recreation. Dubuque, IA: Wm. C. Brown. 9. Ittelson, W. H. (1978). Environmental perception and
urban experience. Environment and Behavior, 10(2), 193-213. 10. Kelly, J. R. (1972). Work and leisure: A simplified paradigm. Journal of Leisure
Research, 4(4), 50-62. 11. Kotler, P., & Scheff, J. (1997). Standing room only: Strategies for marketing the performing arts. Boston: Harvard
Business School Press. 12. Lazer, W. (1963). Life style concept and marketing. 130-139. In Greyser, Sed. Chicago: AMA. 13. Lee, Y., Dattilo, J., &
Howard, D. (1994). The complex and dynamic nature of leisure experience. Journal of Leisure Research, 26(3), 195-211. 14. Mannell, R. C. (1980).
Social psychological techniques and strategies for studying leisure experience. In S. E. Iso-Ahola(Ed.), Social psychological perspectives on leisure
and recreation. Springfield, IL: Charles C. Thomas. 15. Maslow, A. (1954). Motivation and Personality. NewYork:Harper &Row. 16. Neulinger, J.
(1974). The psychology of leisure. Springfield, IL: Charles C. Thomas. 17. Neulinger, J. (1981). To leisure: An Introduction. Boston: Allyn &
Bacon. 18. Reynolds, F. D., & Darden, W. R. (1974). Constructing life style and psychographics. In Williom D. Wells(Ed), Lifestyle and
psychographics. Chicago: AMA. 19. Trancik, R. (1986). Finding lost space] Theories of urban design. New York: Van Nostrand Reinhold. 20.
Unger, L. S., & Kerman, J. B. (1983). On the meaning of leisure: An investigation of some determinants of the subjective experience. Journal of
Consumer Research 9, 381-392. 21. Virden, R. J., & Knopf, R. C. (1989). Activities, experience and environmental settings: A case study of
recreation opportunity spectrum relationship. Leisure Sciences, 11(2), 159-176. 22. Wind, Y., & Green, P. E. (1974). Some conceptual
measurement and analytical problems in life style research. Life style and psychographics. Chicago: AMA. 00 0000 1. 0 0200 O O (2002,
12,1000 200 0O O http://www.loranger.com.tw/Stock20.htmd 2. 00O 0O D0 O O O O (2003, 5, 24)0 http://www.map.com.tw/ 3. 0 O
000000000 (@002,10, 2800 0000000000000 0OODOOOOODOO http://wwwé.cca.gov.tw/spaced 4. 00000
gO0O0O0O0OO0(@oos, L, 100000000 ooOoOoOoOoOoOoOoOOO http://www.cca.gov.twd 5. 0000000 (2003, 4,200000
00000 http://wwwl129.tpg.gov.tw/mbas/socialhtmd 6. 0 00 000002002, 12,1000 00000003
http://etat.com/cvra.2002/center/frame.htm(]



