
A Study of Conceptual Design Framework in Product Development-Kitchen Range Hood for
Example

劉仁峰、趙方麟

E-mail: 9224874@mail.dyu.edu.tw

ABSTRACT

In order to construct the reasonable solutions, during the products innovated development process designer have to debate, persuade

others team member in very limited schedule. Especially during the conceptual generating phase of new products development,

industrial designers must transfer the user's requirement through engineering issues to fulfill the goal of marketing position with

physical implementation and design presentations. The situations which industrial designers faced at this phase might be complex

and hard to define clearly. Therefore, suitable guiding method for concept develop phase is valuable. Based on group Interview with

team members, the study collects the expectation factors through KJ method and summarized those design factors from

development team for specific new products. The Key Successful Factors can then be analyzed by QFD matrix approach. The

results KSF help industrial designers understanding the goal and the object of the project. Consequently, the conceptual design can

be implemented more successfully. Moreover, the study offer a new model by "interview - analyze - summarize - apply - examine"

for conceptual development of products innovation.
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