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ABSTRACT

This research talks about the relationship between the screen of PDA and the visual of text. It investigates by the questionnaire of an

unreal product which made by the Computer. This research mainly discusses how users feel about text of interface design. It has two

ways to approach the target. One is to find out user's feels about that font size, line spacing, number of rows, style and the minimal

acceptance of font size of PDA. Another is based on differences of user's background and the analysis of single factor which comes

from the former research to find out the diversity. It also observes user's different recognitions. After investigating, most people feel

satisfied with font size 12. The acceptance of font size is 11. The minimal font size is 9. There is no difference of recognition between

female and male, but the range of satisfaction is. No matter people have PDA or not, they feel almost the same thing about the font

size. Users under 25 have different recognition of font size 8 and style of xin-xi-ming-ti from others over 25. Most of them have the

same opinions, except the intensity of satisfaction. I hope that this research could develop the interface design of PDA and offer the

reference for the future.
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