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ABSTRACT
Lighting is an important factor for product display. Different lighting will give viewers different image of the product. This research is
to design a product display cabinet with changeable light, both in direction and light intensity. In the first stage of the research, a
prototype with changeable lighting was constructed. Several subjects were asked to see the display under different lighting conditions
and provide their feelings regarding the display. Based on the evaluation results six lighting directions were chosen for final design
with six turning knobs associated with them for controlling the light intensity. After completion of the display cabinet, subjects were
asked to view the display again and choose the appropriate adjectives associated with the display image under different lighting
conditions. The results do support the design concept that the lighting conditions will influence the image of the display. The current
display cabinet with flexibility providing various lighting gives the viewer opportunity to adjust light and see the different image of
the product. The concept can be extended for other application.
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