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ABSTRACT

The research takes Taiwanese and Mainland wholesale stores as targets to investigate the effects of wage consciousness on working

willingness. The research uses questionnaire to investigate the interactive relation between wage consciousness and working

willingness. The results may supply a reference for Taiwanese firms when they face setting wage structure. The research found： 1

、Only benefits have influence on job involvement. And the results are more significant in Taiwna than in China. 2、Both basic

salary and performerce reward have influence on organization commitment. However, the results about benefits are less significant

in China than in Taiwan. Therefore, the research suggests the wage structure should be set by fair and reasonable way, and it’d

better have the function of inspiring personnels. Only when firms set their wage structure well, do they encourage personnels to have

better performance in operation.
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