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ABSTRACT
This study aims to explore from the premise how modern women anticipate of their requirements for bathroom space by referencing
primarily to the differences that bathroom space has evolved in the West by region and race, together with historical data discerned
to profile to examine how varied time, race and region have led to extreme differences in women’ s habits and demands of using the
bathroom, in deciphering how such varied psychological aspects are remnant in women’ s mentality and demand in using the
bathroom; this together with a quick take on the present day’ s residential bathroom layout only indicates many impractical designs,
which have prompted the bathroom producers to focus on R&D and introduce foreign products, and a wider awareness of bathroom
fixture upgrade as influenced by magazine coverage. In light of which, the study adopted a pre-study questionnaire survey, which
took to an open-ended questionnaire format, intended to decipher the opinions of adult women population in Changhua County on
their current state of bathroom and their anticipations. This, coupled with historical evolvement data, current status survey and the
pre-study questionnaire findings, yielded a formal questionnaire, which upon undergoing survey polls and finding analysis, did
indicate, just as the magazines have indicated, that what women anticipated of their bathroom space shares a few common points: 1.
the desire to have storage bins; 2. the desire to have open windows; 3. the desire to segregate wet and dry; 4. an inkling for bath; 5.
the desire to have large-sized mirrors; 6. the desire for an aromatic experience; 7. the desire to view greenery through windows; 8.
the desire to enjoy air-conditioning; 9. the desire to have the bathroom connected to the bedroom; 10. the desire to have the
bathroom closer to the wardrobe; 11. the desire to have the bathroom space more efficiently connected to the laundry room;and 12.
the desire to enjoy music. Meanwhile, findings concluded from data analysis also indicated that despite women with varied social and
economic backgrounds may come to varied habits of using the bathroom, yet there are common grounds for some of the fixtures in
spite of their differences, which has been a main purpose of this study to present such findings that may be of positive value to the
designers and researchers who wish to further study bathroom space design.
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