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ABSTRACT
For the trend of the internet and information technology development, the enterprise put in a great deal of equipments and systems,
its main purpose is to improve the operation procedure of enterprise and enhance the competition ability of the enterprise. However
the inner part of the enterprise make use of the every form system, platform, database and application systems etc.; Now the
enterprise faces new challenge, how to integrate and apply the information flow, it is become a new thinking direction of the
enterprise at present, Therefore the enterprise information portal comes with the tide of trend. So this research provides a method
for constructing the enterprise information portal and evaluating the model of the enterprise conducted into the enterprise
information portal. This research therefore is after balance scorecard method. The enterprise is in accordance with balance
scorecard to draft the target of the strategy and complete the vision of enterprise. And enterprise information portal provided in
website is used for concrete action proposal, and evaluate the level of conducting by the result analysis from the research. The result
of evaluation can be provided as the basis of the enterprise strategy and structure amendment or the reference of the detail items
improvement of the enterprise information portal.
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