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ABSTRACT
Business-wise, few managers of early-childhood education adopt strategies of marketing. The corollary is the stagnant management
and operation. This study is aimed to adopt a marketing perspective to discuss the divergence of consumer behaviors in the industry
of early-childhood education. The purpose of the study is to provide propositions to educator-managers to improve their business
operation and promote their management skills. The study suveyed parents of kindergarten children from the northern, the middle,
and the southern Taiwan, respectively, in an attempt to analyse the characterisitcs and divergences of consumers with statisitc
accuracy. As the result, the study reaches the following conclusion: 1. The Taiwan north center(] south three area consumer
behavior for early education difference not obvious.[' 2. The consumer for early education to care about factor is tercher quality
O environmental safty] instruction&child carel] 3.English to learn attach importance [ to result in early education model will
revolutiond 4.Because the economy recession [ therefore the charge for school fees expensive to discuss againd
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