
A Study of Relationship between Knowledge Management and Electronic Commerce

潘品昇、紀文章

E-mail: 9219945@mail.dyu.edu.tw

ABSTRACT

To face the increasingly competitive environment, businesses are relying first on electronic commerce and then knowledge

management to pursue competitive advantage. The electronic commerce applications thriving on the Internet technologies allow

smooth exchange of information between organizations and their customers and other trading partners, help breaking barriers

between departments and professions, and facilitate the formation of many forms of virtual work teams. In cases of knowledge

management, organizations are recognizing the value of intellectual capitals in stimulating innovation and in accumulating

capabilities of dealing with unexpected emergencies. Both electronic commerce and knowledge management are characterized by

the central role played by people, augmented by information technologies. Businesses must identify the best synergy between the two

to optimize the benefit. This study formulated its research framework based on an extensive review of the related literatures. It

collected data from companies in Taiwan to analyze the relationship between electronic commerce and knowledge management

practices. The results revealed that there is a significant association between electronic commerce practices framework and

knowledge management practices. Organizational size and characteristics of the information management, among other

organizational factors, also have some bearing on the implementation practices of knowledge management in these firms.
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