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ABSTRACT

The Study on Investment Linked-Insurance Products Epitome The worldwide depression causes interest rate facing its critical point

at 0%. Taiwan is staying inside the weak global economy and no chance to raise its interest rate in the near future. Owing to the

poor banking interest rate， the conservative investors and the investors escaping from the risk of stock market can choice not only

at bonds but at investment linked-insurance as another financial tool that meets both the need of stable benefit and insurance. The

conclusion of this study is as follow: 1. This stage is the best time for promoting investment linked-insurance. 2. The promotion of

investment linked-insurance not only provides the consumers a multi choice of insurance product， but also has marked the

maturity of Taiwan insurance company. 3. The promotion of investment linked-insurance signifies the trends of the enlightenment of

consumer consciousness， the independence of investment choice， and the innovation of insurance management. 4. The insurance

employee has to transform himself as a “multi mention financial management consultant” raising his core competitiveness so as

not to be weeded out by financial integration. 5. The insurance companies have to integrate their resources forming an economic

scale and marching to variation of product， integration of circulation， and organization of management. 6. The transformation of

competitive mode between insurance companies. Keyword:Investment Linked-Insurance
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