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ABSTRACT
This is an effective and competitive time. Everyone worry about that if they don’ t have enough knowledge, they will lose their
competitiveness in the world. For this reason, “ learning all one’ s life” is not just a watchword, it has become a life standard of
people. However, for the most of people, learning resources is such complicated and chaotic that they could not get information
effectively and directly. Therefore, how to choose a good information institution is became a very important issue. The web of the
internet is a very good advanced education institution. In the future, webs will combine different kinds of education instruments to
provide people for more effectively search. This research sampled the advanced education operator as the research samples, and by
practical questionnaires survey to compare the competitiveness between these webs. In the further, this research discusses the
cooperative relationship between the business company and the business model. Consequently, at last, this research will to draw up a
best business model of the advanced resources search web. Key Word: electronic commerce, virtual community, business strategy
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