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ABSTRACT
Abstract Recently, due to the drastic change in international arena, og., the conclusion of The Cold War, the use of military
composit material lessons, while the kind of composite material which both military and civilian can commonly use arises. On the
other hand, as the industrial structure and market vary, ie., the rise of photonic/electronic industry and the high demand of
nancompostites in the present time, the research and development of composite matcirial has boon changed accordingly. This
research, therefore, intents to use the “ Strategic Theory” as a basis to describe the status quo of Taiwan’ s present industry,
discuss its competitive strength and weakness, Mustrate case study of product innovation and finally excavate useful strategy for
future development and competition. These of course shall be dealt with using the highly competitive market as background. In
other words, this paper aims to use theories to bring up pragmatism and in turn use practical applications to exemplify or bolster
theories. A method of this kind would hopefully present a strategy that can help the breakthrough of the kind of plight which the
Taiwan’ s industry is currently facing. Consequently, this paper can provide Taiwan’ s industry a reference for it: continuing
develop.
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