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ABSTRACT
MOST OF PERFORMING ART RESEARCH IN TAIWAN FOCUSES ON LIFE STYLE. FROM 2001 RESEARCH,LOCA
-TION WILL AFFECT CUSTOMER'S WILLINGNESS TO PAY FOR PERFORMING ART. IN MY PAPER,l WOULD AN
-ALYSES AND EVALUATE PERFORMING PLACE AFFECTIONS USING CONTINGENT VALUATION METHOD.IN
THIS BACKGROUND, MY RESEARCH INCLUDING. 1.CUSTOMER WILLINGNESS TO PAY FOR ARTS
2.RESIDENTS HAVE WILLINGNESS TO PAY FOR DIFFERENT ARES. 3.PERFORMING PLACE WILL AFFECT
CUSTOMER'S WILLINGNESS TO PAY FOR ARTS TAIPEI AND KAOHSIUNG CUSTOMER HABIT.IN MY
RESEARCH,| WILL DIVIDE ARTS INTO FOUR PARTS (MUSIC,DANCING,DRAMER, TRA -NDITIONAL
OPERA).PERFORMING PLACE WILL DIVIDE INTO TWO PARTS (NATIONAL THEATER AND LOCAL THEATER) |
USED PRIED-SAMPLES T-TEST,STATISTICS TO ANALYSES. BY MY RESEARCH,I GAT THREE RE -SOLUTE 1.
RESIDENTS WILL PAY FOR DIFFERENT ARTS. 2.CUSTOMER WILL PAY FOR ARTS, WHICH ARE IN NATIONAL
THEATER. 3.TAIPEI, AND KAOHSIUNG RESIDENTS HAVE DIFFERENT WILLINGNESS TO PAY FOR DIFFERENT
ARTS.
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