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ABSTRACT

THE MAIN PURPOSES OF THIS STUDY ARE:(1)TO ANALYSE AND COMPARE THE COMMONLY USED INCENTIV

-E SYSTEMS OF AGENTS OF LIFE INSURANCE INDUSTRY IN TAIWAN AND MAINLAND CHINA,(2)TO UNDERST

AND THE RESPOSE OF AGENTS TO THE DIFFERENT TYPES OF INCENTIVE SYSTEMS. THE RESEARCH

FINDINGS ARE AS THE FOLLOWING:(1)THE MOST EFFECTIVE INCENTIVE SYSTEMS RECOG -NIZED BY

AGENTS OF TAIWAN ARE LONG-TERM AND REGULAR,AND BY AGENTS OF MAINLAND CHINA ARE S -HORT

TERM AND IRREGULAR. (2)THE INCENTIVE SYSTEMS OF MATERIAL-TYPE AND ACTIVITY-TYPE ARE MORE

SIGNIFICANT THAN THOSE OF SOCIAL-TYPE. (3)AGENTS WITH DIFFERENT PERSONAL TRAITS HAVE

DIFFERENT PREFERENCES TO INCENTIVE SYSTEMS. ACCORDING TO THE FINDINGS, THIS STUDY GIVES

FOLLOWING SUGGESTIONS TO THE CONDUCTORS OR M -ANAGERS OF LIFE INSURANCE INDUSTRY:

(1)EACH TYPE OF INCENTIVE SYSTEMS ARE IMPORTANT AND SHOULD NOT BE OVER-EMPHASIZED AT THE

EXPENSE OF ANOTHER. (2)ALWAYS EVALUATE THE NEEDS OF AGENTS WHEN PLANNING THE INCENTIVE

SYSTEMS. (3)THE INCENTIVE SYSTEMS ARE DYNAMIC AND SHOULD BE MODIFIED PERIODICALLY.

(4)DEVELOPING DIFFERENT STYLE OF INCENTIVE SYSTEMS CAN MAKE THE DISTINGUISHING FEATURE OF

MANAGEMENT.
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