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ABSTRACT
For explore of the media relations in interior and international, it is still the main point between the news sources and reporters
interaction. The completely built strategies are not enough in the media relations. Therefore, using qualitative research method and
in-depth interview, the investigation of strategies on the media relations with this case study from Changhua county government in
this research was hoped to come to the following research purposes. 1. To build the hierarchy of media relations exerting by the
ratification source. 2. To analyze the exerting strategies of media relations in each structure on the views of news sources. 3. To
supply the realization for reference by generalizing and building the complete strategies on the media relations. With the conception
of Bourdieu’ s news fields, in the dynamic conception of news fields, the five hierarchy of influences offered by Shoemaker & Reese
(1991) aiming at the possible influence of process in originating and producing media news were taken for the developments and
constructions in the media relations in this research. Following are the questions to investigate: 1. The strategies of the interactive
relations of media public relations personnel-reporter of Changhua county government. 2.The strategies of ingratiating with media
routines by media public relations personnel. 3.The strategies of exerting media organization relations by media public relations
personnel. 4. The strategies of exerting external relations of media organization by media public relations personnel. 5. The strategies
of media public relations personnel to rush media ideology. In this study, it is found that the strategies of interactive relations of
media public relations personnel-reporter were to build the visibility, private relationships, and the management of information.
Informal communications have an indirect but efficient effect on communication. The ways in informal communications including
reveal, informal clarification and informal protest were manipulated very much. In the meanwhile, to differentiate and discriminate
those reporters who have less influence on media was operated. The strategies to fit media routines contain the professional
execution of spokesman, and to be adapted with the need of the media. Another strategy is to monitor the attitude of the media and
response to the attitude. Moreover, the establishment and manipulation of the strategies on the media-organization relationships
could contribute to the development of media-organization relationships on a higher level. The strategies on the media-exterior
relations include the environment of media, the practice of politics, and the tactics of economic benefits. Furthermore, in order to
conquer the ideology of the media, some strategies including to increase the chances of competitive interviewing, to reach the
balance through other media report, and dichotomy were used.
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