oogoouooood
goougon

E-mail: 9125886 @mail.dyu.edu.tw

g
gbooobgoobooboboobooboobooooboobooboobobboboobooboobobo
gbooobgoobooboobobooboobooboooobooboobooboboboboobooboobobo
gooobooboobobobooboobooobooooboobooboobobbobooboobooboobo
goooboobob obooboobooooboobooboobobooboobooboboboobOoobOoon
goooboobooobobooboobooboobooboobooboobobboboobooboobooboo
goooboobooboboobooboobooboboobooboobobboboobooboobobobo
gooobooboboboobooboobo boboobooboobobooboobUoobobooboobOoon
gooobooboobobobooboooboobooboboobooboobobobobooboobooboboboo
oo

ooo:0bgo,;,0bo0;0o00b,o0bo
(BN

000000000 0O000O0DO00D00DO000O0D000O0DbO00DO0ODOO0ODONMODbODO00DODOD0O0ODO0ODO0ODOO
00000000000 bOvO00DOO0DO00000O0DO00DO0DO000O0DO0DbOO00DOvOOoODODODOoOODOODOO
ocoooooOoooooOoobovioboooobooooobooooooooooooooDboviibooOoDoOoO
coooooO00obOoo0oU0boOoo00bDixOooooooOooDoooOoDoOOooOoDbOOoUOoDOOIxOOoO O
gbooobgooboobobooboobooboiobooobooboobobbobooboobl1ooobo bo
obooobooboooooboooooobo40b0obooboobobob0obOobOooboOobobbOObDeOObO O
gboobgoobobobooboobgoobryobooboobooboboobooborybboboobOoobOon
gooobgoobroboobooboobobboboobologbobooboobobbobo0obO01400O
gooboobooboboobooboob4bob obooobooboobobbooboobOowyoobobo
gbooobgoobobbooboisgobobooobooobooboboboobo200bobobob0ooboobon
gbogz20b00b0obo0obo0obobobobboo2s0booboboboob0ooboobobobo2e0b00On
gboooboobobbooboozrobobbo0obo0oboobooooboobOoob2b0b00o0oboobOon
goooboobgo3goooboobobooboobooboobosoobooboobooboboooboobOo3a
ooooboobobboobooboobox1oboobooobooboooob0oobo3xroob boooooo
oooobooboboboboo0 oboobobbooboobooboooW¥oooD obooboobooboo
ooooboobobobobossooo bbb booboobooboobo3soD obooboboboboo
ooooboobosyrobooobo0obobobobDooboobOo3ssopoobDoobooboooobOooboOoss
oooobo0oboboboboooboobo40bbo0boobobDbobDo0obo0bU420000b0o0obOon
ooodbo0obob4000b000bobobobDooboooboo4 000 oboobobDbobDboobDooD
00046000 0000000000 0O0DO0ODODDO48000D00DODODDODODOUODUO0ODOODODA48
gboobooboobobboobooboobobsiboooobooboboobooboobobboboos4
gbooobooboobobooboobobbobsbuoooobobooboobooboboobossggn o
obooboboooooboooooboos200bo ocobooooooobooooboooobOobobogzoOn

oooobooboooooboooooobbo2booooboobooooboboooboobDIZObDobbOODoOoO
gboogbgoobgobbilesbog oobonobooboobooboobobbleeboobonooobbooooon
googbgoobgolorogbooboobobbooboobooboroboboobooboboobOoobo

gleoonoooooboooboobgoobgoboieebgo goboboobooboobooboobo1esebgn
gbooobdooboboboobooboobooooobo1ceboo os-1pogboobooboboobooDbOon

gbooob3rb4-10000000000Db0O0bOoDObOObDOo0ObOoODsSSb0bD Oos-1boobooboobon
gboooboobobbob4sbs3200b0boboobo0oboobobooboobuoob47b4100000D0OOO
goooboobobboboobueli4200b00bOo0bO0ObDbO0ObDO0ObOo0bOobDbOOeed4-3000O



ooooboobobboobooobooboooo440000000000D00O0DOODODODDODODOODO7604-5
ooooboobooboboobooboobooboosrto4e0bobobobobbo0obooboobobDbOon
gseUl4-70 0000000000 DO0ODOODDOODO0ODbOObD9204-800000D0OODDODOODOODODOO
oooogooe

goon

000000 o01.00000000019900000000000dPatton, M. QUIOODO:000 0.00000000199500
00000000 O0WimmerR.D.&DominickJ ROODOOD:000 03. 000000199800 00000000000 Babbie, Earl
00000000 o4 00000010 000000: 00000000000 000DO0ODO: 00O 0. 000019880000
0000000000 00000000O0:0000D000o06.00001990000000000D0O00O: 00000 O07.000
pg000 0 0000000D0O: OO0 00D0DO0OSO0O0O0O0ODODO (D0)DO000ODODOO0DDOODUODODODDOUODOOOODOO
gooo.0d00Dpogeo0oOdioo0ooooo00oDoO00ooo00ooDo00ooo00ooOoDo0ooDoO0UDOoO0OUOOD 10.00
0000001980000 0000000000: 000 000004 01, Anderson, E. and Weitz, B., 1992, “ The Use of Pledge to
Build and Sustain Commitment in Distribution Channel” , Journal of Marketing Research, Vol.29, (February), pp18-34. 02. Anderson, J. C. and
Narus, J. A., 1990, “ A Model of Distributor Firm and Manufacturer Firm Working Partnerships” , Journal of Marketing, pp.42-58. 03.
Anderson, J.C. and Narus, J.A., 1984, “ A Model of the Distributor’ s Perspective of Distribution Channels” , Journal of Marketing , VVol.48

O Falld , pp.62-74. 04. Beale, Hugh and Tony Dugdale, 1975, “ Contract Between Businessmen: Planning and the Use of Contractual Remedies
”, British Journal of Law and Society, 2(1), 45-60. 05. Blau, P. M., 1964, “ Exchange and Power in Social Life” , New York: Wiley. 06. Achrol,
Ravi S. and Louis W. Stern, 1988, “ Environmental Determinants of Decision-making Uncertainty in Marketing Channels” , Journal of
marketing Research, 25 (February) , 36-50. 07. Bowersox, D. J., 1990, “ The Strategic Benefits of Logistics Alliance” , Harvard Business Review,
July/Aus, 36-45. 08. Bowersox, Donald J. etc., M. Bixby Cooper, 1992, “ Strategic Marketing Channel Management” , N.Y Mc Graw-Hill. 09.
Aldrich, Howard E., 1979, “ Organizations and Environments” , Englewood Cliffs, New Jersey: Prentice-Hall. 10. Bradach, J. L. and R. G.
Eccles, 1989, “ Markets Versus Hierarchies: From Ideal Types to Plural Forms” , Annual Review of Sociology, 15: 97-118. 11. Buchanan,
Lauranne, 1992, “ Vertical Trade Relationships: The Role of Dependence and Symmetry in Attaining Organizational Goals” , Journal of
marketing Research. 12. Candace, Young-Ybarra and M. Wiersema, 1999,“ Strategic Flexibility in Information Technology Alliances: The
Influence of Transaction Cost Economics and Social Exchange Theory” , Organization Science, 10(4), July-August, pp.439-459. 13. Cannon, J.P.,
and Perreault JR, W.D., 1999 , “ Buyer-Seller Relationships in Business Markets” , Journal of Marketing Research, Vol. 36 (November). 14.
Cannon, Joseph Patrick, 1992 , “ A Taxonomy of Buyer-Seller Relationships in Business Market” , Unpublished Doctoral Dissertation, The
University of North Carolina at Chapel Hill. 15. Clopton, Stephen W., 1984 , “ Seller and Buyer Firm Factors Affecting Industrial Buyers’
Negotiation Behavior and Outcomes” , Journal of Marketing Research, 21 (February), 39-53. 16. Coase, R.(1937), “* The Nature of the Firm” ,
Economics, 4:P386-405. 17. Croshy, L. A., K. R. Evans & D. Cowles, 1990, “ Relationship Quality in Services Selling: An Interpersonal Influence
Perspective” , Journal of Marketing. 54, pp. 68-81. 18. Dwyer, F. R. and S. Oh, 1988 , “ A Transaction Cost Perspective on Vertical

O Contractual Structure and Interchannel Competitive Strategies” , Journal of Marketing, 52, April, pp.21-35. 19. Dwyer, F. Robert, Paul H.
Schurr & Sejo Oh, 1987, “ Developing Buyer-Seller Relationships” , Journal of Marketing. 20. Dyer, J. H.& Nobeoka, K., 2000, “ Creating and
Managing a High-Performance Knowledge-Sharing Network: The Toyota Case” , Strategic Management Journal, 21, pp. 345-367. 21. Dyer, J.
H.& Singh, H., 1998, “ The Relational View: Cooperative Strategy and Sources of Interorganizational Competitive Advantage” , Academy of
Management Review, 23, pp. 660-679. 22. Dyer, J. H., 1997, “ Effective Interfirm Collaboration: How Firms Minimize Transaction Costs and
Maximize Transaction Values” , Strategic Management Journal. 23. Ellram, Lisa M., 1995, “ Partnering Pitfalls and Success Factors” ,
International Journal of Purchasing and Materials Management, Spring. 24. Emshwiller, J.R., 1991, “ Suppliers Struggle to Improve Quality as
Big Firms Slas Their Vendor Rolls” , The Wall Street Journal, (August 16), B1, B2 25. Frazier, G.L. and Summers, J.O., 1984, “ Interfirm
Influence Strategies and Their Application within Distribution Channels” , Journal of Marketing, Vol. 48,Summer, pp.43-55. 26. Kast, F.E O
Posenzweig, J.E.,1979, “ Organization and Management: A system and contingency Approach” , New York:McGraw-Hill Book Company, 3th
ed. 27. Frazier, Gary L, Robert E. Spekman and Charles R. O'Neal, 1988 , “ Just-in-time Exchange Relationships in Industrial Markets” ,
Journal of Marketing, 52(October), 52-67. 28. Ganesan, S., 1994, “ Determinants of Long-term Orientation in Buyer- Seller Relationships” ,
Journal of Marketing, 58, pp.1-19. 29. Golhar Damodar, Y. & Stamm Carol, L., 1993, “ JIT Purchasing Practices in Manufacturing Firms” ,
Production and Inventory Management Journal, Vol.34, No. 3, pp.75-79 30. Grossman, G. and Hart, O., 1986, “ The Costs and Benefits of
Ownership: A Theory of Vertical and Lateral Integration” , Journal of Political Economy, vol.94, p.691~719. 31. Gundlach, G. T. & Murphy, P.
E., 1993, “ Ethical and Legal Foundations of Relational Marketing Exchanges” , Journal of Marketing, 57, 35-46. 32. H?kansson, H?kan, ed,
1982, “ International Marketing and Purchasing of Industrial Goods” , Chichester: John Wiley & Sons. 33. Heide, J. B., 1994 ,

“ Interorganizational Governance in Marketing Channels” , Journal of Marketing, 58(1), 71-85. 34. Heide, J. B., and G. John, 1988 ,“ The Role
of Dependence Balancing in Safeguarding Transaction-Specific Assets in Conventional Channels” , Journal of Marketing. 35. Heide, J. B., and G.
John, 1990, “ Alliances in Industrial Purchasing: The Determinants of Joint Action in Buyer-Supplier Relationships” , Journal of marketing



Research. 36. Heide, J. B., and G. John, 1992, “ Do Norms Matter in Marketing Relationships? ” , Journal of Marketing. 37. Hennart, J. —F.,
1991, “ The Transaction Cost of Investment Substitute for the Old Forms? A Transaction Costs Perspective” , Journal of International Business
Studies, Vols.20, No.2. 38. Hill & Jones, 1995, “ Strategic Management Theory:An Integrated Approach” , Boston, Houghton Miffin. 39. Jap,
Sandy D. and Shankar Ganesan, 2000, “ Control Mechanisms and the Relationship Life Cycle: Implications for Safeguarding Specific Investments
and Developing Commitment” , Journal of Marketing Research, 37(May), pp.227- 245. 40. Jap, Sandy D Shankar Ganesan, 2000,

“ Performance-only Measurement of Service Quality: all Replication and Extension” , Journal of Marketing Research(May); Chicago. 41. Jeffrey
H. Dyer, 1997, “ Effective Interfirm Collaboration: How Firms Minimize Transaction Cost And Maximize Transaction Value” , Strategic
Management Journal, vol.18:7, pp.535-556. 42. Kale, P., Singh, H. and H. Perlmutter, 2000. “ Learning and Protection of Proprietary Assets in
Strategic Alliances: Building Relational Capital ” , Strategic Management Journal, 21: 217-237. 43. Kaufmann, Patrick J. and Louis W. Stern,
1988, “ Relational Exchange Norms, Perceptions of Unfairness, and Retained Hostility in Commercial Litigation” , Journal of Conflict
Resolution, 32 (September), 534-52. 44. Kelly, H.H. & Thibaut, JW., 1978, “ Interpersonal Relations: A Theory of Interdependence” , New
York: Wiley. 45. Klein, B., Crawford, R. G., and A. A. Alchian, 1978, “ Vertical Integration, Appropriable Rents and Competitive Contracting
Process” , Journal of Law and Economics. 46. Kumar Nirmalya, Lisa K. Scheer & Jan-Benedict E. M. Steenkamp, 1995 , “ The Effects of
Perceived Interdependence on Dealer Attitudes” , Journal of Marketing Research. 47. Landeros. R, Reck. R and Plank. R.E., 1995,

“ Maintaining Buyer-Supplier Partnerships” , International Journal of Purchasing and Management. 48. Lars Hallen, Jan Johanson, and Nazeem
Seyed-Mohamed, 1991, “ Interfirm Adaptation in Business Relationships” , Journal of Marketing, 55, pp.29-37. 49. Lavin, Douglas, 1993,

“ Chrysler’ s Man of Many Parts Cuts Costs” , The Wall Street Journal, (May 14), B1, B9. 50. Louis W. Stern and Torger Reve, 1980,

“ Distribution Channels As Political Economies: A Framework for Comparative Analysis” , Journal of Marketing, Vol. 44, Summer, pp.52-64. 51.
Lusch and James R. Brown, 1996 , “ Interdependency, Contracting, and Relational Behavior in Marketing Channel” , journal of marketing. 52.
Macaulay, S., 1963, “ Non-contractual Relations in Business: A Preliminary Study” , American Sociological Review, 28:pp.55-69. 53. Macneil
lan R., 1980, “* The New Social Contract” , New Haven, CT: Yale University Press. 54. Macneil, L.R., 1978, “ Contracts: Adjustments of
Long-Term Economic Relation Under[ Classical Neoclassical and Relational Contract Law” , Northwestern University Law
Review,Vol.72,p854-905. 55. Maloni, Michael J. & W. C. Benton, 1997, “ Supply Chain Partnerships: Opportunities for Operations Research” ,
European Journal of Operational Research. 56. Miles, Raymond E. Charels C. Snow and Jeffrey Pfeffer, 1974, “ Organization-Environments:
Concept And Issues” , Industrial Relations, VVol.13(October),pp. 244-264. 57. Mohr, Jakki & Nevin, John R, 1990 “* Communication Strategies in
Marketing Channels: A Theoretical Perspective” , Journal of Marketing, New York. 58. Moorman, C., Zaltman G., and Deshpande, R., 1992,

“ Relationships Between Providers and Users of Marketing Research: The Dynamics of Trust within and Between Organizations” , Journal of
Marketing Research, Aug., VVol.29, pp. 314-328. 59. Gaski, J. F. & J. R. Nevin, 1985, “ The Differential Effects of Exercised and Unexercised
Power Sources in a Marketing” , Journal of Marketing. 48, pp. 2-29. 60. Morgan Robert M. and Shelby D. Hunt, 1994 ,“ The
Commitment-Trust in Marketing Research Relationship Marketing” , Journal of Marketing. 61. M?nch, R., 1993, “ Sociological Theory: From
the 1850s to the Present” , Chicago: Nelson-Hall Publishers. 62. Nevin, John R., 1995, “ Relationship Marketing and Distribution Channels:
Exploring Fundamental Issues” , Journal of the Academy of the Marketing Science. 63. Noordewier, Thomas, George John, and John R, Nevin,
1990, “ Performance Outcomes of Purchasing Arrangements in Industrial Buyer-Vendor Relationships” , Journal of marketing. 64. Palay, T. M.,
1984, “ Avoiding Regulatory Constraints: Contractual Safeguards and the Role of Informal Agreements” , Journal of Legal Studies, 13 (June),
265-87. 65. Palay, T. M., 1984, * Comparative Institutional Economics: The Governance of Rail Freight Contracting” , Journal of Legal Studies,
13:265-287. 66. Pfeffer, J. & G. R. Salancik, 1978, “ The External Control of Organizations: A Resource Dependence Perspective” , N.Y.:
Harper & Row Press. 67. Pilling, B., Crosby, L., and Jackson, D., 1994, “ Relational Bonds in Industrial Exchange: An Experimental Test of the
Transaction Cost Economic Framework” , Journal of Business Research, pp.237-251. 68. Reve, T. and Stern, L. W., 1986, “ The Relationship
Between Interorganizational Form, Transaction Climate, and Economic Performance in Vertical Interfirm Dyads” In L. Pellegrini and S. Reddy
(Eds), Marketing Channel-Relationships and Performance. Lexington, MA: Lexington Books. 69. Robicheaux, Robert A. and James Coleman,
1994 ,“ The Structure of Marketing Relationships” , Journal of the Academy of Marketing Science, 22 (Winter), 38-51. 70. Robinson, G. and M.
Jackson, 1985 , “ Expert Systems in Map Design, Proceeding Auto Carto” , 7, 430-439. 71. Rotter, J. B., 1967 ,“ A New Scale( for[ the

O Measurement of Interpersonal Trust” , Journald ofd Personality, 36, pp.651-665. 72. Rusbult, C. E., & Farrell, D., 1983, “ A Longitudinal
Test of Investment Model: The Impact on Job Satisfaction, Job Commitment, and Turnover of Variations in Rewards, Costs, Alternatives, and
Investments” , Journal of Applied Psychology, Vol. 68, N0.3, pp. 429-438. 73. Sethuraman, Rajagopalan, James C. Anderson & James A. Narus,
1988, “ Partnership Advantage and Its Determinants in Distributor and Manufacturer Working Relationships” , Journal of Business research. 74.
Shin, H., Collier, D. A. and Wilson, D. D., 2000, “ Supply Management Orientation and Supplier/Buyer Performance” , Journal of Operations
Management, VVol.18, pp.317-333. 75. Smith, K.L., Greenwood M. R., 1998, “ Developing Co=Operative Buyer-Supplier Relationships: A Case
Study of Toyota” , Journal of Management Studies. 76. Stertz, Bradley A. and Joseph B. White, 1992, “ Who' s News: GM’ s Top Buyer
Shakes Up Motor City” , The Wall Street Journal, (June 17), B1. 77. Stewart, Gordon, 1995, “ Supply Chain Performance Benchmarking Study
Reveals Keys to Supply Chain Excellence” , Logistics Information Management, Vol. 8, No. 2, pp. 38-44. 78. Stinchcombe, A. L., 1985,

“ Contracts as Hierarchical Documents” , Organization Theory and Project Management, A.L. Stinchcombe and C. Heimer, eds. Oslo:
Norwegian University Press. 79. Szilagyi, Andrew D., Jr and Mare J. Wallar, Jr., 1980, “ Organizational Behavior and Performance” , 2nd ed.,



California: Good-Year. 80. Whitener, E. M., Brodt, S. E., Korsgaard, M. A. & Werner, J. M., 1998 , “ Managers as Initiators of Trust:An
Exchange Relationship[] Framework[d for Understanding Managerial Trustworthy[d Behavior” , Academy of Management Review, 23, pp
.513-530. 81. Williamson, Oliver E., 1979, “ Transaction Cost Economics:The Governance of Contractual Relations” , Journal of Law And
Economics. 22, P.3-22. 82. Williamson, Oliver, 1975, “ Transaction-Cost Economics: The Governance of Contractual Process” , Journal of Law
and Economics. 83. Williamson, Oliver, 1985, “ The Economics Institutions of Capitalism” , New York, The Free Press. 84. Williamson, Oliver,
1991, “ Comparative Economic Organization: The Analysis of Discrete Structure Alternatives” , Administrative Science Quarterly. 85.
Williamson, Oliver, E., 1981, “ The Economics of Organizations: The Transaction Cost Approach” , American Journal of Sociology 87: 548-577.
86. Wilson, David T, 1995, “ An Integrated Model of Buy-Seller Relationships” , Journal of the Academy of Marketing Science. 87. Ziggers, G.
W, & Trienekens, J., 1999, “ Quality Assurance in Food and Agribusiness Supply Chains: Developing Successful Partnerships” , International
Journal of Production Economics, Vol. 60-61, pp. 271-279.



