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ABSTRACT

ABSTRACT The main purposes of this thesis were to explore the key factors the recommended students considered while applying

for the admission of colleges of technology and the paths by which they had access to the information about colleges of technology.

The data analyzed in this qualitative research were collected from the results of in-depth interviews with students enrolled in a

college of technology in central Taiwan and from inquiries and messages left on the recruiting section’s online space of the college.

The results showed that the unique characteristics possessed by the recommended students, the attributes of colleges of technology,

interpersonal interaction, financial ability, and students’ subcultures were the five major decision-making factors influencing

students’ choices. As to the information access paths for the recommended students, there were seven main categories, namely,

guiding material for college admission, guidance offered by former high schools, news, advertisements, the internet, interpersonal

interaction, and marketing drives. In addition, the management significances for recruiting students were demonstrated in the thesis.

First, to stabilize the required numbers of students, strategies should be worked out in avoiding losing students already accepted,

enticing and encouraging former students back to enroll in their original college, relieving the pressure of students with financial

difficulties. Second, to build sound image for the college, managing long-term public relations with the media, academic and

vocational high schools, and cram schools was a must. Third, to promote the college concerned, promoters should be seriously

selected and well trained. And to cater students of diverse subcultures, propaganda campaigns could be highlighted on the variety

and activeness of the activities of clubs for students. Finally, to strengthen the real-time contact and make it a plus, the website of the

college, online message space, and telephone Q and A services should be well managed and organized, which was suggested as the

first priority in the thesis.
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