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ABSTRACT
Tourism is a significant activity which facilitates economic development and associates closely with locality. However, except for
economic benefits, tourism has negative impacts on the lives of residents. As the residents have close relationship with tourism, they
would be influenced most directly. The purpose of this research is to investigate local residents’ perceptions to and attitudes toward
tourism development impact in Saviki community and the factors of affecting local residents’  attitudes toward the development of
tourism. The survey, based on questionnaire, was collected in Saviki community. The effective respondent of the poll was 145. Also,
the in-depth interview with 18 residents was included in the survey. Descriptive statistics, one-way analysis of variance, Pearson
product-moment correlation and multiple regression analysis was utilized for data analyses. It is found that residents’ perceptions to
and attitudes toward tourism development impact were both positive and negative. The results of data analyses was shown as the
following points, (a)The longer they live, the more positive perceptions and attitudes they have toward social-cultural, economic and
community impact. (b)The staff in Community Development Association holds more positive perceptions and attitudes toward
social-cultural, environmental and community impact than the others. (c)Residents’ perceptions to crowding and congestion were
more positive; their attitudes toward social-cultural, crowding and congestion, environmental and community impact were more
positive. (d)The greater economic dependency on tourism becomes and the more participation in tourism activity is, the more the
residents support tourism development. The results of this research imply that the Saviki community must control the crowdedness
and enhance the communication in the community. In addition, local tourism development must be involved with community and
economic benefits must be distributed to the residents.
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