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ABSTRACT

Due to the gradually growth of competition in global market, not only the number but also the scales of business combinations, from

which companies might benefit, do quickly increase. To enhance companies'''' international competitive capability, the

government''''s policy recently tends to encourage business combinations as well. While business combinations might increase their

capabilities to compete in the international market, one has to pay more attention on whether business combinations can make them

more competitive in the international market as what are expected. This paper studies the style of business combination over three

aspects: combination intention (strategy construct), combination manner (endogenous construct), and relative suitability (exopathic

construct). The purposes of this paper are as follows: 1.To investigate the operation strategy and the course of combination of each

individual company. 2.To set up a model for business combination. 3.To develop the propositions of business combination. To

proceed, this paper first surveys the opinions of mergers, acquisitions, alliance, and combine control in recent literatures, and then

tries to establish a conceptual study frame, called "Conceptual Framework for Business Combination Style". By following this

framework, the cases of the biggest foreign company and two of local top ten groups will be investigated; and then, with data, several

propositions are developed. Additionally, the following contributions from this paper might be useful for domestic business parties:

1.Patterns of business combination, by which some suggestions on "external expand strategy" are offered. 2.A traceable model of

combination propositions, which might make business combination more successfully.
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