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ABSTRACT

THE CONSUMABLE ABILITY OF LADIES EMPLOYEE HAS INCREASED RECENTLY ; HOWEVER ,THEY ALSO

HAVE TO FACE THE PRESSURE FROM THEIR WORK ,THEIR FAMILY ,AND THE SOCIETY. OWING TO THE

INCREASING OF WOMEN'S SALARY , WOMEN'S CONSUMABLE MARKET HAS BEEN NOTICED. BUT ,

FURNITURE DESIGN IS STILL CONSIDERED BY THE WHOLE CONCEPT .IT HAS NEVER CONSIDERED

DESIGNING A PRODUCT ACCORDING TO LADIES EMPLOYEE'S NEED. THE MAIN PURPOSE OF THIS

RESEARCH IS TO DISCUSS THE APPLICATION OF LADIES EMPLOYEE'S LIFE STYLE REFLECTED ON THE

DESIGN OF A DRESSER. TRY LADIES EMPLOYEE'S LIFE STYLE AND BACKGROUND. MOREOVER , TRY TO

FIND OUT THE LIVING CUSTOM AND BEHAVIOR OF USING FURNITURE IN LADIES EMPLOYEE'S GROUP

FROM HUMANIZED PRODUCT'S VIEWPOINT. THEN , WE CAN TRY TO UNDERSTAND THE UTILIZED

ELEMENT OF DRESSER RELATED TO CONSUMER STYLE OF PURCHASING FURNITURE PRODUCTS IN

LADIES EMPLOYEE'S GROUP. AND , WE CAN ANALYZE AND SURVEY THE UTILIZED DEMAND OF USING

DRESSER OF LADIES EMPLOYEE. THEREFORE , WE TRY TO APPLE THE RESULTS OF THIS RESEARCH TO

DESIGN A REAL FURNITURE PRODUCT. THIS QUESTIONNAIRE CHOOSES LADIES EMPLOYEE TO BE OUR

EXAMINER , AND THEN ANALYZE AND MAKE A RESEARCH AND DISCUSSION THROUGH THE RESULT OF

THE QUESTIONNAIRE. ACCORDING TO OUR DATA , WE DISCOVER THAT THE INTERVIEWEE WILL HAVE

DIFFERENT BASIC ELEMENTS. THUS , IT IS IMPOSSIBLE TO DESIGN A DRESSER AVAILABLE TO ALL LADIES

EMPLOYEE'S UTILIZED DEMAND .IN THIS CASE , THIS RESEARCH WILL CONFINE TO THE LADIES EMPLOYEE

WHO HAVE INDEPENDENT THINKING ABILITY AND SOCIAL ABILITY TO BE OUR SUBJECT AND MAKE A

RESEARCH TO FIGURE OUT THE CONNECTION BETWEEN LIFE STYLE AND UTILIZED BEHAVIOR OF USING

A DRESSER THROUGH HUMANIZED DEMAND CONCEPT. WE CHOOSE LADIES EMPLOYEE WHO HAVE

THINKING AND SOCIAL ABILITY TO BE OUR STUDY SUBJECT , AND MAKE A RESEARCH AND ANALYZE THE

DATA THROUGH STATISTIC METHOD. IN THE LAST ANALYSIS , WE CAN APPLY THE RESULTS OF THIS

RESEARCH TO BE THE IDEAL AND MAIN POINT OF DESIGNING A REAL DRESSER.
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