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ABSTRACT
ABSTRACT The thesis is a exploratory research of local reporter for reporting public relations message. The reseach hope to make
heard or tial of the impact fators of local roporter by public relations inside of “ persuasion communication theory” , and establish
the research model to public relatoins massege by local reporter. Therefore,concrete however talk . The major objectives of this
research are: 1.According to references study and in-depth interview to understand the impact of factors of local reporter. 2.By way
of focal point group discussion, then make head or tail of reporter to local govement, buisness interprise, non-profit organization,
P.R. of cognitive. 3.According to local reporter in-depth interviews to understand the impact factors of reporting public relations
message. 4.To together purpose two of result, revise research model,the provide more complete conclusion. The conclusions to
presented here are: 1.From” Persuasion communication theory” descovery ;Which to the impact of factors have five variablity ,
Because of have the deference work conditional and environment of local reporter. Include, Communicator, Message, Madia
cooperation, Personal pressure, Media-ecology. 2. The deference of cognitve that local reporter have deference report-attend. 3.The
media-relaship of local govement,business interprise, non-profit oranization, must be to improve. 4. The local reporter of idenity
distribute to four type. The madia cooperation must be variability of management mode in Human Resource Management. Key
Words: local reporter , public relations, message , reporting persuasion communication.
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