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ABSTRACT

The purpose of the study was to explore the effect of franchiser''''''''s influence strategies on relational norms and the influence of

relational norms on franchisee''''''''s performance. The samples were chain convenience stores including 7-Evelen, Family and

Hi-Life. The results revealed: (1)The more the franchiser''''''''s using noncoercive strategies, the more relational norms between

franchiser and franchisee; (2)The more the franchiser''''''''s using promise strategies, the more relational norms between franchiser

and franchisee; (3)The more the franchiser''''''''s using coercive strategies, the less relational norms between franchiser and

franchisee; (4)The relational norms between franchiser and franchisee had positive effect on franchisee''''''''s performance.

Keywords : Influence Strategies ; Relational Norms ; Performance ; Chain Convenience Store

Table of Contents

第一章　緒論 第一節 研究背景與動機--P1 第二節 研究目的--P3 第三節 研究流程--P4 第四節 論文架構--P5 第二章 文獻探討

第一節 影響策略--P6 第二節 關係規範--P13 第三節 績效--P17 第三章 研究設計與方法 第一節 研究架構--P23 第二節 研究假

設--P24 第三節 研究變數--P27 第四節 問卷設計--P29 第五節 抽樣設計--P32 第六節 研究方法--P37 第七節 信效度分析--P38 

第四章 資料統計分析 第一節 樣本結構分析--P45 第二節 描述性統計分析--P48 第三節 LISREL整體模式分析--P49 第四節 研

究假設與研究發現--P54 第五章 結論與建議 第一節 研究結論--P58 第二節 研究貢獻--P61 第三節 研究建議--P63 第四節 研究

限制--P65 參考文獻--P67 附錄 問卷--P76

REFERENCES

一、中文文獻 1. 文永梁，「由製造商觀點探討買賣雙方合作屬性、相互依賴程度與合作績效-國內資訊硬體產業之 實證」，逢甲大學企

業管理研究所碩士論文，1999年。 2. 江淑捐，「通路夥伴關係整合模型之研究-以中小企業為時證」，雲林科技大學企業管理系碩士班 

碩士論文，1999年。 3. 李詩琦，「統計方法應用於銀行顧客滿意度模式之研究」，成功大學統計研究所碩士論文，2000年。 4. 李偉誠

，「便利商店加盟考量因素之探討」，台北大學企業管理研究所碩士論文，2000年。 5. 吳明隆，SPSS統計應用實務，台北:松岡電腦圖

書公司，民國88年11月，初版。 6. 邱新球，「企業相依性、影響策略、衝突與績效關係之研究」，銘傳大學國際企業管理碩士論文，

2000年。 7. 林振祖，「行銷通路合作關係對績效及滿意度影響之研究」，中央大學企業管理研究所碩士論文， 1997年。 8. 林高偉，「

供應商與經銷商聯合行動影響因素之研究--以汽車業為例」，大葉大學事業經營研究所 碩士論文，2000年。 9. 周泰華，杜富燕，零售管

理，台北:華泰書局，民國86年9月，初版。 10. 胡同來，「行銷通路特性、溝通流程與通路績效之研究-資訊業個人電腦行銷通路實證」

，台灣大 學商學研究所博士論文，1996年。 11. 陳定國，「台灣旅行業高階主管領導風格與領導績效之研究」，文化大學觀光事業學系

碩士論文， 1992年。 12. 陳紋欽，「通路網路形成動機對通路網結構、成員行為及運作績效之影響-以製造業為實證研究」 ，雲林科技

大學企業管理技術所碩士論文，1997年。 13. 陳正昌、程炳林，SPSS、SAS、BMDP統計軟體在多變量統計上的應用，五南圖書出版公

司，1994年。 14. 蔡忠林，「零售商店經營績效評估模型建構之研究」，大葉大學事業經營研究所碩士論文，2000年。 15. 劉鈞慈，「

程序公平、組織承諾、信任與組織公民行為關係之研究-以我國產物保險產業為例」， 銘傳大學管理科學研究所碩士論文，2000年。 16.

譚文杰，「行銷通路權力關係對衝突管理影響之研究-資訊個人電腦行銷通路實證」，國防管理學 院資源管理研究所碩士論文，1999年

。 17. 鐘志明，「企業文化、員工工作價值觀及組織承諾之關聯性研究－以台灣地區主要集團企業為例」，長榮管理學院經營管理研究

所碩士論文，2000年。 二、英文文獻 1.AMBLER T., STYLES C. AND XIUCUN W.（1999）,"THE EFFECT O CHANNEL

RELATIONSHIPS AND GUAN -XI ON THE PERFORMANCE OF INTER-PROVINCE EXPORT VENTURES IN THE PEOPLE'S

REPUBLIC OF CHINA", INTERNATIONAL JOURNAL OF RESEARCH IN MARKETING , VOL.16（1）, PP.75-87. 2. ANDERSON,

J.C. AND GERBING, D.W.（1988）, "STRUCTURAL EQUATION MODELING IN PRACTICE:A REVIEW AND RECOMMENDED

TWO-STEP APPROACH" , PSYCHOLOGICAL BULLETIN , VOL.103（3）, PP. 411-423. 3. BROWN AND FRAZIER, G.L.（1978

）,"THE APPLICATION OF CHANNEL POWER:ITS EFFECTS AND CONN -OTATIONS", IN ANA SUMMER EDUCATIOR'S

CONFERENCE PROCEEDINGS. CHICAGO:AMERICAN MARKETI -NG ASSOCIATION, PP.266-270. 4. BROWN, JOHNSON, J.L.

AND KOENING, H.F.（1995）,"MEASURING THE SOURCE OF MARKETING CHANN -EL POWER:A COMPARISION OF

ALTERNATIVE APPROACHES", INTERNATIONAL JOURNAL OF RESEARCH IN MARKETING , VOL.12（4）, PP.333-354. 5.



BROWN, LUSH, R.F. AND DARREL D. MUEHLING（1983）,"CONFLICT AND POWER-DEPENDENCE RELATIO -NS IN

RELATIONS IN RETAILER-SUPPLIER CHANNELS", JOURNAL OF RETAILING , VOL.59（4）, PP .53-80. 6. BOYLE, B.A. AND

DWYER, F.R.（1995）, "POWER, BUREAUCRACY, INFLUENCE, AND PERFORMANCE: THEIR RELATIONSHIPS IN

INDUSTRIAL DISTRIBUTION CHANNELS", JOURNAL OF BUSINESS RESEARCH , VOL.32, PP.189-200. 7. BOYLE, B.A., DWYER,

F.R., ROBICHEAUX, R.A. AND SIMPSON, J.T.（1992）,"INFLUENCE STRATEG -IES IN MARKETING CHANNELS:MEASURES

AND USE IN DIFFERENT RELATIONSHIP STRUCTURES", JOU -RNAL OF MARKETING RESEARCH , VOL.28 （NOVEMBER）,

PP.462-473. 8. DESS, GREGORY B. AND PETER S. DAVIS (1984), "PORTER'S (1980) GENERIC STRATEGIES AS DETE -RMINANTS

OF STRATEGIC GROUP MEMBERSHIP AND ORGANIZATIONAL PERFORMANCE", ACADEMY OF MAN -AGEMENT

JOURNAL, 27(SEPTEMBER) , PP.467-488 9. DWYER, F.R.（1981）,"BARGAINING IN AN ASYMMETRICAL POWER STRUCTURE",

JOURNAL OF MARKETI -NG , VOL.45（1）, PP.104-112. 10. DWYER, F. R. AND GASSENHEIMER, J.B.（1992）,"RELATIONAL

ROLES AND TRIANGLE DRANAS:EFF -ECTS ON POWER PLAY AND SENTIMENTS IN INDUSTRIAL CHANNELS",

MARKETING LETTERS , VOL.3 （2）, PP.187-200. 11. FRAZIER, G.L. AND RODY, R.C.（1991）,"THE USE OF INFLUENCE

STRATEGIES IN INTERFIRM REL -ATIONSHIPS IN INDUSTRIAL PRODUCT CHANNELS", JOURNAL OF MARKETING ,

VOL.55（JANUARY）, PP.52-69. 12. FRAZIER, G.L.（1983）,"ON THE MEASUREMENT OF INTERFIRM POWER IN CHANNELS

OF DISTRIBUTI -ON", JOURNAL OF MARKETING RESEARCH , VOL.20（MAY）, PP.158-166. 13. FRAZIER, G.L.（1984

）,"INTERORGANIZATIONAL EXCHANGE BEHAVIOR IN MARKETING CHANNELSA BO -RADENED PERSPECTIVE",

JOURNAL OF MARKETING , VOL.47（FALL）, PP.68-78. 14. FRAZIER, G.L., GILL, J.D. AND KALE, S.H.（1989）,"DEALER

DEPENDENCE LEVELS AND RECIPRO -CAL ACTIONS IN A CHANNEL OF DISTRIBUTION IN A DEVELOPING COUNTRY",

JOURNAL OF MARKETI -NG , VOL.53（JANUARY）, PP.50-69. 15. FRAZIER, G.L. AND SUMMERS, J.O.（1984）,"INTERFIRM

INFLUENCE STRATEGIES AND THEIR APPL -ICATION WITHIN DISTRIBUTION CHANNELS", JOURNAL OF MARKETING ,

VOL.48（SUMMER）, PP.43 -55. 16. FRAZIER, G.L. AND SUMMERS , J.O.（1986）,"PERCEPTIONS OF INTERFIRM POWER AND

ITS USE WITHIN A FRANCHISE CHANNEL OF DISTRIBUTION", JOURNAL OF MARKETING RESEARCH , VOL.23 （MAY）,

PP.169-76. 17. FRENCH, J.R.P. AND RAVEN B.（1959）,"THE BASES OF SOCILA POWER", IN STUDIES IN SOCIAL POWER,

DORWIN CARTWRIGHT, ED. ANN ARBOR, MI:UNIVERSITY OF MICHIGAN PRESS, PP.150-167. 18. GARY L. FRAZIER AND

JOHN O. SUMMERS (1984), "INTERFIRM INFLUENCE STRATEGIES AND THEIR APPLICATION WITHIN DISTRIBUTION

CHANNELS", JOURNAL OF MARKETING, VOL.48, PP.43-55. 19. GASSENHEIMER, JULE B., CALANTONE, R.J., SCHMITZ, J.M.

AND ROBICHEAUX, R.A.（1994）,"MO -DELS OF CHANNEL MAINTENANCE:WHAT IS THE WEAKER PARTY TO DO？",

JOURNAL OF BUSINESS RESEARCH , VOL.30（3）, PP.225-236. 20. GASSENHEIMER, J.B., AND SCANDURA, T.A.（1993

）,"EXTERNAL AND INTERNAL SUPPLIER INFLUEN -CES:BUYER PERCEPTIONS OF CHANNEL OUTCOMES", JOURNAL OF

THE ACADEMY OF MARKETING SCI -ENCE ,VOL.21（2）, PP.155-160. 21. GASKI, J.F.（1986）,"INTERRELATIONS AMONG A

CHANNEL ENTITY'S POWER SOURCES:IMPACT OF THE EXERCISE OF REWARD AND COERCION ON EXPERT, REFERENT,

AND LEGUTUMATE POWER SOURCES" , JOURNAL OF MARKETING RESEARCH , VOL.23（FEBRUARY）, PP.62-77. 22.

GASKI, J.F., AND NEVIN, J.R.（1985）,"THE DIFFERENTIAL EFFECTS OF EXERCISED AND UNEXER CISED POWER SOURCES

IN A MARKETING CHANNEL", JOURNAL OF MARKETING RESEARCH , VOL.22, PP.130-142. 23. GASKI, JOHN F.（1984）,"THE

THEROY OF POWER AND CONFLICT IN CHANNELS OF DISTRIBUTION", JOURNAL OF MARKETING , VOL.48（3）, PP.9-21.

24. GEYSKENS I., STEENKAMP, J.E.M., AND KUMAR N.（1999）, " A META-ANALYSIS OF SATISFACTIO -N IN MARKETING

CHANNEL RELATIONSHIP", JOURNAL OF MARKETING RESEARCH , VOL.36（MAY）, 223-238. 25. GREGORY T. GUNDLACH,

RAVI S.ACHROL, AND JOHN T. MENTZER (1995), JOURNAL OF MARKETING, VOL.59 (JANUARY), PP.78-92. 26. HEIDE, JAN B.

AND JOHN, GEORGE (1992), "DO NORMS MATTER IN MARKETING RELATIONSHIPS ?" JOURNAL OF MARKETING

RESEARCH , VOL.56 (APRIL), PP.32-43 27. HUNT, S.D. AND NEVIN, J.R.（1974）,"POWER IN A CHANNEL OF

DISTRIBUTION:SOURCES AND CONSEQUENCES", JOURNAL OF MARKETING RESEARCH ,VOL.11（MAY）, PP.186-193. 28.

JAMES C. ANDERSON (1988), "STRUCTURAL EQUATION MODELING IN PRACTICE: A REVIEW AND RECO -MMENDED

TWO-STEP APPROACH", PSYCHOLOGICAL BULLETIN, VOL.103, PP.411-423. 29. JOSEPH P. CANNON, RAVI S. ACHROL, AND

GREGORY T. GUNDLACH (2000), "CONTRACTS, NORMS, AND PLURAL FORM GOVERNANCE", JOURNAL OF MARKETING

SCIENCE , VOL.28 , PP.180-194. 30. KALE, SUDHIR H.（1986A）,"DEALER PERCEPTIONS OF MANUFACTURER POWER AND

INFLUENCE STRAT -EGIES IN A DEVELOPING COUNTRY", JOURNAL OF MARKETING RESEARCH , VOL.23（NOVEMBER）.

PP.387-389. 31. KALE, SUDHIR H.（1989B）,"DEALER DEPENDENCE AND INFLUENCE STRATEGIES IN A MANUFACTURER

-DEALER DYAD", JOURNAL OF APPLIED PSYCHOLOGY , VOL.74（3）, PP.379-384. 32. KASULIS, JACK AND ROBERT

SPEKMAN（1980）,"A FARMEWORK FOR THE USE OF POWER", EUROPEAN JOURNAL OF MARKETING , VOL.14（4）,

PP.180-191. 33. KEITH, J.E., JACKSON, D.W. AND CROSBY, L.A.（1990）,"EFFECTS OF ALTERNATIVE TYPES OF INFLUENCE

STRATEGIES UNDER DIFFERENT CHANNRL DEPENDENCE STRUCTURES", JOURNAL OF MARKET -ING , VOL.54（JULY）,

PP.30-41. 34. KEYSUK, K.（2000）,"ON INTERFIRM POWER, CHANNEL CLIMATE, AND SOLIDARITY IN INDUSTRIAL

DISTRIBUTOR-SUPPLIER DYADS", ACADEMY OF MARKETING SCIENCE. JOURNAL , VOL.L28（3）, PP. 388-405. 35. KUMAR



N., LOUIS, W.S., AND ACHROL, R.S.（1992）,"ASSESSING RESELLER PERFORMANCE FORM THE PERSPECTIVE OF THE

SUPPLIER", JOURNAL OF MARKETING RESEARCH , VOL.29, PP.238-253. 36. KUMAR, N.K., SCHEER, L.K. AND STEEKAMP,

J.E.M（1998）,"INTERDEPENDENCE, PUNITIVE CAPAB -ILITY,A ND THE RECIPROCATION OF PUNITIVE ACTIONS IN

CHANNEL RELATIONSHIP", JOURNAL OF MARKETING RESEARCH , VOL.35（MAY）, PP.225-235. 37. LEWIS, M.C. AND

LAMBERT, D. M.（1991）, "A MODEL OF CHANNEL MEMBER PERFORMANCE, DEPEND -ENCE, AND SATISFACTION",

JOURNAL OF RETAILING , VOL.67（2）, PP.205-255.　 38. LOUIS W. STERN AND ADEL I. EL-ANSARY (1992), :MARKETING

CHANNEL-ASSESSING MARKETING CH -ANNEL PERFORMANCE", 4RD EDITION, CHAPTER 11, P.495. 39. LUSH, R.F.（1976

）,"SOURCES OF POWER:THEIR IMPACT ON INTRA-CHANNEL CONFLICT", JOURNAL OF MARKETING RESEARCH ,VOL.13

（AUGUST）, PP.382-90. 40. LUSCH, R.F. AND BROWN, J.R.（1996）," INTERDEPENDENC, CONTRACTING, AND RELATIONAL

BEHA -VIOR IN MARKETING CHANNELS ", JOURNAL OF MARKETING ,VOL.60（OCTOBER）, PP.19-38. 41. MAYO, D.T.,

RICHARDSON, L.D., AND SIMPSON, J.T.（1998）, "THE DIFFERENTIAL EFFECTS OF THE USES OF POWER SOURCES AND

INFLUENCE STRATEGIES ON CHANNEL SATISFACTION", JOURNAL OF MARKETING THEORY AND PRACTICE , VOL.6（2

）, PP.16-25. 42. MOHR, J.J., FISHER, R.J. AND NEVIN, J.R.（1996）,"COLLABORATIVE COMMUNICATION IN INTER -FIRM

RELATIONSHIPS:MODERATING EFFECTS OF INTEGRATION AND CONTROL", JOURNAL OF MARKETING , VOL.60（JULY

）, PP.103-115. 43. MOHR, J.J. AND NEVIN, J.R.（1990）,"COMMUNICATION STRATEGIES IN MARKETING CHAMMELA THE

ORETICAL PERSPECTIVE", JOURNAL OF MARKETING , VOL.54（OCTOBER）, PP.36-51. 44. NEELY, A., GEOGORY, M., &

PLATTS, K., (1995), "PERFORMANCE MEASUREMENT SYSTEM DESIGN," INTERNATIONAL JOURNAL OF OPERATIONS &

PRODUCTION MANAGEMENT, VOL. 15, NO. 4, PP. 80-116 45. ROBICHEAUX, ROBERT A. AND COLEMAN, JAMES E.（1975

）,"THE STRUCTURE OF MARKETING CHANNE -L REALATIONALSHIPS", ACADEMY OF MARKETING SCIENCE. JOURNAL ,

VOL.22（1）, PP.38-62. 46. ROBICHEAUX, ROBERT A. AND EL-ANSARY, A.I.（1975）,"A GENERAL MODEL FOR

UNDERSTANDING CHANNEL MEMBER BEHAVIOR", JOURNAL OF RETAILING , VOL.19（AUGUST）, PP.312-323. 47.

ROSENBERG, LARRY J., AND STERN, L.W.（1971）,"CONFLICT MEASUREMENT IN THE DISTRIBUTION CHANNEL",

JOURNAL OF MARKETING RESEARCH , VOL.52（WINTER）, PP.437-442. 48. RUEKERT, R.W., WALKER, O.C. AND ROERING,

K.J.,(1985), "THE ORGANIZATION OF MARKETING ACTIVITIES: A CONTINGENCY THEORY OF STRUCTURE AND

PERFORMANCE", JOURNAL OF MARKETING, VOL.49, PP.13-25. 49. SCHEER, L.K. AND STERN, L.W.（1992）,"THE EFFECT OF

INFLUENCE TYPE AND PERFORMANCE OUT -COMES ON ATTITUDE TOWARD THE INFLUENCER", JOURNAL OF

MARKETING RESEARCH , VOL.29（FEB -RUARY）, PP.128-142. 50. SCHUL, L.K., PRIDE, W.M. AND T.L. LITTLE（1983）,"THE

IMPACT OF CHANNEL LEADERSHIP BEH -AVIOR ON INTRACHANNEL CONFLICT", JOURNAL OF MARKETING , VOL.47

（SUMMER）, PP. 21-34. 51. SIMPSON, J.T. AND MAYO, D.T.（1997）,"RELATIONSHIP MANAGEMENT:A CALL FOR FEWER

INFLU -ENCE ATTEMPTS？", JOURNAL OF BUSINESS RESEARCH ,VOL.39, PP.209-218. 52. STANK, T. P., AND LACKEY, C.W.,

(1997), "ENHANCING PERFORMANCE THROUGH LOGISTICAL CAPA -BILITIES IN MEXICAN MAQUILADORA FIRMS,"

JOURNAL OF BUSINESS LOGISTICS, VOL. 18, NO. 1, PP. 91-123 53. STEERS, R.M.,(1975), "PROBLEMS IN THE MEASUREMENT

OF ORGANIZATION EFFECTIVENESS" ADMIN -ISTRATIVE SCIENCE QUARTERLY, VOL.20 PP.546-548. 54. STERN AND REVE

T.（1980）,"DISTRIBUTION CHANNELS AS POLITICAL ECONOMIES:A FRAMEWORK FOR COMPARATIVE ANALYSIS",

JOURNAL OF RETAILING , VOL.44（SUMMER）, PP.52-64. 55. TEDESCHI, JAMES, SCHLENKER B., AND BONOMA T.（1973

）,"CONFLICT, POWER, AND GAMES", CHICAGO:ALDINE PUBLISHING COMPANY. 56. WILKINSON, IAN（1979）,"POWER

AND SATISFACTION IN CHANNELS OF DISTRIBUTION", JOURNAL OF RETAILING , VOL.55（2）, PP.79-94. 57. WILKINSON,

IAN AND KIPNIS D.（1978）,"INTERFIRM USE OF POWER", JOURNAL OF APPLIED PSY -CHOLOGY , VOL.63（JUNE）,

PP.315-320. 58. YAVAS, U.（2000）," INTERFIRM INFLUENCE STRATEGIES IN CHANNELS OF DISTRIBUTION", JOURN -AL OF

INTERNATIONAL MARKETING RESEARCH , VOL.25（1）, PP.3-12.


